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This  is  the  third  of  a  series  of  three  preliminary  reports  on 
merchandising  of  apples  and  other  fruits  Dy  retailers  in  New  York 
City  during  the  lSy3--^0  season.    The  first  report  was  issued  in 
September  19^^+0,  and  covered  weekly  sales  of  apples  and  other  fruits 
through  retail  outlets  during  August  1939  2J •    -Readers  are  referred 
to  that  report  for  a  statement  of  the  "background  of  this  study. 
The  second  report  dealt  with  weekly  sales  of  apples  and  other 
fruits  through  retail  outlets  during  November  1939  2/.    This  report 
deals  with  weekly  sales  of  apples  and  other  fruits  through  1,53-'- 
retail  outlets  of  various  kinds  during  March  19'^0.     Insofar  as  prac- 
ticable, identical  outlets  were  surveyed  during  each  of  the  three 
periods.  -  - 


NOTE.  -  This  study  was  made  possible  by  the  wholehearted  support 
and  assistance  of  chain-store  and  independent  retailers  in  New  York 
City.    To  the  corporate  chain-grocery  systems  and  the  independent 
retailers  who  so  graciously  cooperated,  the  authors  express  grate- 
ful appreciation. 

!_/    Rasmussen,  M.P.,  Q,uitslund,  F.A,,  and  Cake,  E.W. ,  "Some  Facts 
Concerning  Competition  Between  Apples  and  Other  Fruits  at  Retail, 
New  York  City,  August  1939,"  F.C.A.  Misc.  Report,  No.  25,  76  pp., 
19^0  (mimeo.). 

2/    Rasmussen,  M.P.,  Q,uitslund,  F.A.,  and  Cake,  E.W.,  "Competi- 
tion Between  Fruits  at  Retail,  New  York  City,  November  1939,"  F.C.A. 
Misc.  Report,  No.  3O  ,     91    pp.,  I9U0  (mimeo.). 


SOURCE  OF  DATA 


This  preliminary  report  is  "based  on  data  obtained  in  New  York  City 
during  March,  19'+0>  from  U3O  independent  fruit  and  vegetable  stores, 
3S2  independent  grocery  stores,  292  pushcart  operators,  282  chain 
grocery  stores,  85  meat  markets  ^/,  and  60  wagon  or  motor  hucksters. 
The  sampling  of  retail  outlets  was  done  so  as  to  obtain  a  cross- 
section  of  retail  fruit  outlets  in  areas  representing  each  of  the 
various  family  income  levels  in  the  four  large  boroughs. 

Only  those  retail  outlets  were  included  in  this  survey  v/hich  han- 
dled fresh  fruits  during  March  19^0.    This  fact  should  be  borne  in 
mind  in  interpreting  data  throughout  this  report. 

DOLLAR  VOLUTylE  OF  SALES  FOR  EACH  TYPE  OF  RETAIL  OUTLET 

Of  the  outlets  included  in  this  survey,  independent  fruit  and 
vegetable  stores  ranked  first  in  dollar  sales  of  fruits  and  vege- 
tables ($233  per  week).    Chain  grocery  stores  ($183  per  week)  and 
independent  meat  markets  ($190  per  week)  were  close  competitors 
for  second  place;  while  independent  grocery  stores  v;ere  fourth 
($119  per  week)  (table  l).    Wagon  or  motor  hucksters  took  fifth 
place  ($86  per  week),  and  pushcart  operators  were  lowest  with  $80 
per  week.    The  business  of  hucksters  and  pushcart  operators  sur- 
veyed (as  in  August  and  November)  was  100  percent  fruits  and  vege- 
tables.   For  most  of  the  other  types  of  retail  outlets,  the  pro- 
portion which  dollar  sales  of  fruits  and  vegetables  made  up  of 
total  sales  of  all  commodities  was  slightly  lower  during  March 
19^0,  than  during  either  August  or  November  1939*    Fruit  and  vege- 
table sales  constituted  12  percent  of  gross  sales  in  chain  grocery 
stores  in  March  19^0,  in  comparison  with  lU  percent  during  August 
and  November  1939»  independent  grocery  stores,  fruit  and  vege- 

table sales  were  1  percent  less  in  March  than  in  November,  and  in 
meat  markets  sales  were  2  percent  less.    Even  in  independent  fruit 
and  vegetable  stores,  sales  of  fruits  and  vegetables  accounted  for 
3  percent  less  of  total  sales  in  March  than  in  November. 

QjUANTITIES  OF  FEESH  FRUITS  HANDLED  WEEKLY 

Data  were  obtained  concerning  sales  of  both  eastern  and  western 
apples  and  of  all  seasonable  fruits,  which  were  handled  in  sub- 
stantial volume  and,  therefore,  direct  or  indirect  competitors  of 
apples  during  March  19^+0.    The  1,531  retail  outlets  covered  in 
this  survey  handled  almost  2.6  million  pounds  of  selected  fruits 
weekly,  or  1,692  pounds  per  outlet  (table  2).    The  fruit  handled 
in  largest  quantity  per  outlet  was  oranges  (712  pounds  per  week  or 

37    Only  8  percent  of  the  meat  markets  in  New  York  City  handled 
fruits  and  vegetables.    The  term  "meat  markets"  as  used  in  this 
report  means  combination  meat-fruit  and  vegetable  markets. 
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alDOut  ^2  percent  of  the  total  tonnage)  and  apples  v/ere  second 
(503  poiands  per  wee'c  or  about  J^O  percent  of  the  total  tonnage). 
Thus,  these  tv/o  fruits  together  made  up  about  72  percent  of  the 
fresh  fruit  sold  by  these  stores  during  March  19^*-0.  Grapefruit, 
which  ranked  third,  accounted  for  238  pounds  per  week,  or  lU  per- 
cent of  the  total;  followed  by  banana.s  v/ith  II9  pounds  per  week, 
or  7  percent;  and  pears  v/ith  63  pounds,  or  about  h  percent.  Fresh 
pineapples  accounted  for  slightly  more  than  1  percent  of  the  total 
tonnage,  but  none  of  the  remaining  fresh  fruits  (tangerines,  grapes, 
strav;berries,  avocado  pears,  honeydew  melons  and  pl\ims)  individu- 
ally made  up  as  much  as  1  percent.    Wot  only  were  oranges  the  lead- 
ing fruit,  but  all  citrus  fruits  (oranges,  grapefruit  and  tanger- 
ines) accounted  for  almost  57  percent  of  the  tonnage. 

The  spoilage  on  all  selected  fruits  averaged  ^-l-  pounds  per  100 
pounds,  and  averages  for  individual  fruits  ranged  from  about  11 
pounds  on  South  American  gra.pes  to  3»1  poijnds  per  100  on  California 
oranges.    Average  spoilage  on  apples  (5»2  pounds  per  lOO)  was  con- 
siderably higher  than  during  November  when  it  was  3*2  pounds  or 
during  Aug'ist  when  it  v/as  3*9  pounds.    Average  spoilage  on  oranges 
during  March  (3* 2  pounds  per  lOO)  was  almost  identical  with  that 
during  November  (3*3  po^is  per  100 ). 

The  averaged  realized  retail  price  h/  for  all  selected  fruits  dur- 
ing March  v;as  5»1  cents  per  pound,,  vdiich  was  almost  identical 
vdth  the  average  price  of  5  cents  per  pound  in  November  1939 > 
slightly  higher  than  the  U.9  cents  per  pound  realized  during 
August  1939«    Average  realized 'retail  prices  ranged  from  2^.3  cents 
per  pound  for  strav."berries  to  U,2  cents  per  pound  for  eastern 
apples.    Gross  percentage  retail  margins  on  the  various  fruits 
ranged  from  6  percent  on  bananas  to  Uo  percent  on  honeydew  melons, 
and  averaged  25  percent  on  all  selected  fruits. 

"Healized  retail  price"?     Sinoe  spoilage  is  almost  inevitable 
in  handling  fruits  and  vegetables,  and  retailers  rarely  sell  as 
many  pounds  per  unit  as  they  buy,  the  actual  price  per  pound  charged 
the  consumer  is  not  an  accurate  statement  of  retail  prices  from  the 
point  of  viev;  of  the  retailer.    For  example,  a  grocer  bought  100 
pounds  of  apples  at  a  cost. of  $2.     Spoilage  amounted  to  about  U  per- 
cent, so  he  actually  sold  96  pounds  and  not  100  pounds.     The  actual 
price  per  pound  to  the  consumer  was  3-3 A  cents  times  96  pounds 
sold  =  $3.bO  realized  retail  price  per  100  pounds  purchased  or  3*6 
cents  per  pound.    Differences  between  the  cost  of  $2  per  100  and 
the  realized  selling  price  of  $3.60  per  100  =  $1.&0  (or  1.6  cents 
gross  margin  per  pound  purchased).     The  percentage  of  gross  margin 
was  calculated  in  the  above  case  by  dividing  1.6  cents  gross  mar- 
gin per  pound  purchased  by  3.6  cents  per  pound  realized  retail 
price  =■  UU  percent  gross  margin. 

Throughout  this  report  the  terms  "realized  retail  price"  and  "gross 
retail  margin"  are  used  to  indicate  the'  relationships  illustrated 
above. 
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SALES  VOLIBIE  OF  DIFFEEENT  OUTLETS  FOR  FEESH  FRUITS 

The  quantity  of  selected  fruits  sold  weekly  du.ring  March  l^'^O , 
averaged  l,b92  pounds  per  outlet  in  comparison  ^>dth.  1,823  po'^nds 
during  August,  and  1,33^^  pounds  during  November  1939 •    -^s  during 
August  and  November,  there  v/ere  large  differences  in  the  quantities 
of  fruit  sold  per  outlet  "by  the  various  types  of  retail  fruit  out- 
lets. 

On  the  "basis  of  total  tonnage  of  selected  fruits  sold  weekly  per 
retail  outlet,  chain  grocery  stores  led  v;ith  2,130  pounds,  closely 
folio ved  "by  independent  fruit  and  vegetable  stores  (2,087  pounds) 
and  independent  meat  markets  (1,932  pounds).    Pushcart  operators 
ranked  fourth  (1,^3^  po"unds  per  week);  wagon  or  motor  hucksters 
fifth  (1,268  pounds);  and  independent  grocery  stores  were  lov/est 
(1,136  pounds  weekly  per  store)  (talsle  3). 

As  in  the  previous  surveys,  the  various  types  of  retail  outlets 
did  not  rank  in  the  same  order  vrith  regard  to  sales  of  individual 
fruits  as  in  the  case  of  total  tonnage.    Luring  March,  wagon  or 
motor  hucksters  sold  more  apples  (719  pounds)  vreekly  than  outlets 
of  any  other  type,  hut  independent  fruit  pud  vegetable  stores  v/ere 
a  fairly  close  second  (662  pounds  per  week);  and  meat  markets 
third  (62^  pounds  per  week).    As  v,'as  true  during  the  tv/o  previous 
surveys,  chain  grocery  stores  sold  more  oranges  during  March  than 
any  other  outlets  ( 1,110  pounds  per  week).    Fruit  and  vegetable 
stores  ranked  second  with  793  poi^nds  of  oranges  per  week,  and  meat 
markets  were  third  with  7OS  pounds  per  week.    These  three  types  of 
outlets  also  led  in  sales  of  grapefruit  and  "bananas  (ta"ble  3)*  "^^s 
most  important  outlets  for  pears  (both  from  western  United  States 
and  South  America)  were  the  independent  fruit  and  vegetable  stores, 
meat  markets  and  pushcart  operators.    The  same  was  true  for  grapes 
and  tangerines. 

PROPORTION  OF  RETAIL  OUTLETS  HAIOLING  EACH  FRUIT 

A  slightly  smaller  proportion  of  the  outlets  handled  eastern  apples 
during  March  19^0,  than  during  November  1939*    On  the  other  hand,  a 
slightly  larger  proportion  handled  western  apples  during  March.  Even 
so,  it  should  be  noted  that  35  percent  of  these  outlets  did  not  han- 
dle western  apples  during  March.    Only  3  percent  of  the  wagon  huck- 
sters handled  western  apples  in  March  in  comparison  vdth  I7  percent 
during  November;  and  only  62  percent  of  the  chain  grocery  stores  in 
March,  compared  vdth  72  percent  in  November  (table  '+).    On  the  other 
hand,  larger  proportions  of  the  independent  fruit  and  vegetable 
stores,  independent  grocery  stores  and  pushcart  operators  did  handle 
western  apples  during  March.    A  larger  percentage  of  each  type  of 
outlet  except  wagon  and  motor  hucksters  handled  Florida  oranges  dur- 
ing March  than  during  November.    Ho\v-ever,  the  percentage  handling 
California  oranges  decreased  among  chains,  meat  markets  and  wagon 
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or  motor  hucksters.     The  proportion  handlin;=;  srapefruit  during 
March  v/as  lov;er  for  each  type  of  outlet  ey.crjpt  pushcart  operators. 
A  sualler  proportion  of  all  types  of  stores  handled  'bf^.auas  during 
March. 

To  growers,   shippers  and  cooperative  arsociations  the  follovjing 
proportions  of  these  retail  outlets  v/hich  sold  fresh  fruit  but  did 
not  handle  a  given  fruit  during  the  week  preceding  tne  day  they  were 
interviewed  in  March  moy  be  both  interesting  and  significant: 


Fruit: 


Percentage 

of  all 
stores  not 

handling 


Fruit: 

Grapes (So .American) 

Tangerines 

Strav/berries  

Avocado  pears  

Honeydev/  melons  

Plums ( So .American)  

&rapes(Western  U.S.) 
Pears(3astern  U.S.) 


Apples  (Eastern)  lU 
Oranges  (Florida)  15 

Grapefruit  23 

Oranges( Calif ornia)  2^ 
Apples  (Western)  35 

Bananas   '-I-3 

Pears(Western  U.S.)   59 

Pears(So  .Araerican)  

Pineapples  JS 


None  of  these  fruits  enjoyed  complete  coverage.    Only  six  fruits 
v;ere  sold  by  m.ore  than  half  of  the  outlets.    The  time  of  year  caused 
some  of  the  differences  in  coverage;  some  fruits  were  at  the  end  of 
the  season  during  March  and  others  had    not  yet  become  available  in 
volume.    Weaknesses  in  the  marketing  system  ware  also  partially 
responsible,  however. 

COVERAGE  ESLATED  TO  IHCOME  AREAS 

As  in  the  previous  surveys,  an  important  part  of  the  differences 
in  coverage  resulted  from  differences  in  family  income  ^/ . 


Percentage 

of  all 
stores  not 

handling 

 7S 

 86 

 S6 

 96 

 96 

.,:  93 

 33i 


^/    For  explanation  of  income  areas,   see  footnote  2,  table  5* 
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Sales  of  eastern  apr)les  were  reported  in  all  income  areas,  but  only 
7^  percent  of  the  outlets  in  the  lov/est-income  neighborhoods  han- 
dled eastern  apples,  ia  contrast  vith  9^  percent  of  the  outlets  in 
the  highest-income  areas.     In  a  similar  manner,  only  ^12  percent  of 
the  low-income  area  outlets  handled  western  apples  in  comparison 
with  82  percent  in  the  highest-income  neighborhoods.  Approximately 
39  percent  of  the  outlets  in  the  lov/est-income  areas  sold  200  or 
more  pounds  of  eastern  apples  per  week,  and  70  percent  in  the 
highest-incorre  areas.     Similarly,  only  8  percent  of  low-income  out- 
lets sold  200  or  more  pounds  of  v/estern  apples  per  week  in  contrast 
v;ith  33  percent  of  the  outlets  in  the  high-income  neighborhoods 
(table  5)»     Concentration  of  volume  of  apple  sales  in  those  outlets 
selling  200  or  more  pounds  per  week  occurred  in  each  income  area. 
About  90  percent  of  the  eastern  apples  were  sold  by  outlets  selling 
200  or  more  pounds  per  week  in  each  of  the  four  income  areas. 
Slightly  more  than  ^0  percent  of  the  volume  of  western  apples  in 
the  lov/,  medium-low  and  mediijifl-high  income  areas  was  sold  by  out- 
lets selling  200  or  more  pounds.    The  proportion  (7^^  percent)  was 
much  higher  in  the  highest-income  areas. 

About  one-third  of  the  retail  outlets  in  the  lowest-income  areas 
did  not  handle  either  California  or  Florida  oranges  during  i'isrch, 
and  an  additional  38  percent  handled  less  than  200  pounds  per  week 
(table  6).     In  the  medium-income  groups,  about  one-quarter  of  the 
retail  outlets  did  not  handle  California  oranges.     Coverage  in 
high-income  areas,  however,  was  52  percent  or  more  for  oranges. 

The  picture  with  regard  to  grapefruit  resembles  closely  that  for 
oranges.     Slightly  less  than  half  of  the  outlets  in  the  lowest- 
income  neighborhoods  did  not  handle  grapefruit  at  all,  in  contrast 
with  only  3  percent  in  highest-income  areas.    On  ta.ngerines,  hov:- 
ever,  in  no  income  class  neighborhood  v;as  coverage  better  than  23 
percent;  and  in  the  lov/est-income  neighborhoods  only  7  percent  of 
the  outlets  handled  tangerines  (table  7)»     Such  coverage  naturally 
leaves  much  to  be  desired. 

Coverage  for  bananas  was  considerably  better  than  for  tangerines. 
Of  the  outlets  in  high-income  areas  87  percent  stocked  bananas,  in 
comparison  with  22  percent  in  lowest-income  areas,  and  59  percent 
in  medium-low  income  areas  (table  8).    Coverage  on  pineapples  was 
limited  -  only  10  percent  in  low-income  areas,  and  hk  percent  in 
the  highest-income  neighborhoods  (table  8).    Coverage  v;as  also 
limited  for  pears  from  South  America  and  from  the  \irestern  United 
States  (table  9).  as  well  as  for  strawberries  and  South  American 
grapes  (table  10). 

From  the  foregoing,  it  is  obvious  that  some  commodities  have  rela- 
tively incomplete  coverage  in  all  areas,  and  especially  incomplete 
in  low-income  areas.     It  seems  likely  that  there  are  some  possi- 
bilities in  practically  all  income  areas  of  increasing  retail 
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distribution  of  some  fruits.    The  dei^ree  to  viiich  increase  cover- 
age in  any  area  might  "be  desira"ble  or  economical  can  not  be  deter- 
mined from  this  study.     There  can  be  little  doubt,  hovever,  that 
many  of  the  outlets  in  the  lower-income  areas  are  virtually 
"employment  -  subsistence  outlets"  which  would  respond  slo^.^ly,  if 
at  all,  to  promctionpl  activities.     It  seems  quite  likely  that 
concentration  of  promotional  activities  on  medium-to  large-sized 
outlets  in  all  areas  might  result  in  greatest  increases  in  sales. 

Q,UA1^TITIES  OF  CA^TI^IED  FRUITS  MD  JUICES  HANDLED  ^a'EEKLY 

As  in  the  previous  surveys,  this  study  included  only  outlets  v/hich 
handled  fresh  fruits.     Conseouently,  the  follov;ing  data  do  not 
afford  a  complete  cross-section  of  canned  fruit  and  juice  sales, 
since  data  are  not  included  for  retail  outlets  which  sold  canned 
goods  but  did  not  sell  fresh  fruit. 

In  addition  to  2,551^253  pounds  of  fresh  fruit,  these  retail  out- 
lets sold  151,207  pounds  of  five  kinds  of  canned  fruit,  and 
256,219  pounds  of  six  kinds  of  canned  juices  (table  11 ).  The 
approximate  ratio  of  fresh  fruit  to  canned  fruits  and  juices  wss 
about  8  to  1  in  November  and  6  to  1  in  March.     Sales  of  appl.ess.uce 
were  remarkably  consistent;  that  is,  28  i30unds  v.'eekly  per  outlet 
in  November,  and  27  pounds  in  March.     Sales  of  fresh  apples  in 
March  totaled  7^)9 ;^60  pounds  compared  with  3l;S'39  pounds  of  apple- 
sauce, or  roughly  in  the  ratio  of  about  2M-  to  1. 

Sales  of  the  5  canned  fruits  were  about  10  pounds  less  v;eekly  per 
outlet  in  March  thaji  in  November,  but  sales  of  the  b  canned  juices 
v/ere  3I  pounds  greater.    Relatively  large  increases  over  the 
November  sales  of  tomato,  pinea.pple  and  grapefruit  juices  were 
reported  in  March.  ; 

QUANTITY  HANDLED  BY  "'EACH  TYPE  OE  OUTLET 

As  was  true  in  the  previous  surveys,  none  of  the  pushcart  oper- 
ators and  none  of  the  wagon  or  motor  hucksters,  included  in  the 
study,  handled  any  canned  fruits  *or  canned  fruit  juices,  and  the 
quantities  handled  by  independent  fniit  and  vegetable  stores  v;as 
relatively  small  (table  12).    Meat  markets  handled  considerable 
quantities  of  both  canned  fruits  and  juices  d'-oring  March,  but 
grocery  stores  sold  the  largest  volume  by  far.     Sales  of  the  5 
leading  canned  fruits  in  chain  grocery  stores  averaged  about  377 
pounds  per  week,  and  in  independent  grocery  stores  about  102  pounds 
per  week.     Sales  of  the  6  leading  canned  juices  in  chain  grocery 
stores  averaged  about  652  pounds  per  \tfeek,  and  about  I69  pounds  per 
week  in  independent  grocery  stores. 

Sales  of  canned  applesauce  averp.ged  about  85  pounds  per  week  in 
chain  grocery  stores,  about  13  pounds  in  independent  grocery  stores, 
about  7  pounds  in  meat  markets,  and  less  than  1  pound  per  week  in 
fruit  and  vegetable  stores. 
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Table  11.-  Relative  Q,uantities  of  Leading  Canned  Fruits  and  Canned 
Juices  Sold  Weekly,  as  Reported  "by  1,179  i/  Retail  Outlets, 
Hev;  York  City,  March  I9U0 


Quantities 

1 

1 

sold  weekly 

Percentage 

Average 

of  total 

Commodity 

Total 

per  outlet 

sales 

Pounds 

Pounds 

Percent 

Canned  fruit: 

Peaches   

52,091 

13 

Applesauce   

31 ; 933 

27 

8 

Pineapple   

OCT 

25 

-7 

7 

rears 

20 

(T 
0 

Grapef  rui  t.  

13,704 

1  d. 

-7 

3 

1 0 1  al 

151,207 

128 

37 

1—  . . 

Canned  ,iuice: 

Tomato 

0  '^  -T 

90,99^ 

77 

22 

Pineapple 

7^,9^5 

67 

19 

Grapef  rui  t  

03,042 

53 

±0 

Prune   

S,600 

7 

2 

u range 

<?  T  LlLl 

0, 

7 
/ 

0 

Grape 

6,)47^ 

r 
0 

2 

Total  

256,219 

217 

63  • 

Total  canned  fruit 

and  canned  juice 

U07,U26 

3U5 

100 

1 

!_/  The  292  pushcart  operators  and  60  wagon  or  motor  hucksters, 
who  were  included  in  this  survey,  did  not  report  the  sales  of  any 
canned  fruit  or  canned  juice. 
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imilSNC^  OF  FAMILY  IFCOME  6/ 


Fresh  Fruit  Sales 

During  March,  weelcly  sales  of  selected  fruits  in  lowest-income 
areas  averaged  1,0US  pounds  per  retail  outlet  (or  about  9-1 /2 
pounds  per  family)  in  comparison  v.dth  2,720  pounds  per  retail  out- 
let in  highest-income  areas  (or  ahout  I6-3A  pounds  per  family) 
(table  13)*     It  will  be  noted  that  sales  per  outlet  in  highest- 
income  areas  were  I60  percent  higher  than  in  lowest-income  areas. 
Sales  per  family,  however,  were  only  about  iG  percent  higher. 
Weekly  sales  of  apples  in  low-income  areas  averaged  about  3*3 
pounds  per  family  and  about  ^  pounds  in  highest-income  neighbor- 
hoods, -  a  relatively  small  difference  in  purchases  per  family. 
In  the  cases  of  oranges,  grapefruit,  and  bananas,  hovrever,  con- 
siderable differences  occurred.    Families  in  lowest-income  areas 
bought  about  h  pounds  of  oranges  per  week  compared  v;ith 
po\inds  in  highest-income  areas;  1  pound  of  grapefruit  comioared 
with  2.9  pounds  in  high-income  areas;  and  about  1/3  of  a  pound  of 
bananas  in  comparison  vdth  l-l/^-  pounds  in  high-income  neighbor- 
hoods.    In  contrast  \'dth  all  other  fruits,  families  in  lovr-income 
areas  bought  more  pears  than  families  in  high-income  neighborhoods. 
Sales  of  pineapples,  strawberries,  grapes,  avocado  pears,  honey- 
dew  melons  and  plums  were  much  larger  in  the  highest-income 
neighborhoods. 

Canned  Fruit  and  Juice  Sales 

As  shown  by  previous  surveys,  fresh-fruit  outlets  in  low-income 
areas  did  not  make  up  in  sales  of  canned  fruits  and  Juices  what 
they  lacked  in  sales  of  fresh  fruit.     Sales  of  the  5  leading  can- 
ned fruits  were  only  hf  pounds  per  store  per  week  in  lowest-income 
areas,  in  contrast  with  212  pounds  in  high-income  areas  (table  lU). 
Sales  of  6  Canned  juices  averaged  7I  pounds  per  store  per  week  in 
lowest-income  areas  and  3^9  pounds  in  highest-income  areas.    On  a 
per  family  basis,  sales  of  canned  fruits  and  juices  averaged  about 
1  pound  per  family  per  week  in  lowest-income  areas  and  almost 
3-1/2  pounds  per  family  per  week  in  stores  in  highest-income  areas. 
Contrary  to  many  expressed  opinions,  it  is  families  in  highest- 
income  areas  who  consume  the  largest  quantities  of  canned  fruits 

6/  In  interpreting  any  data  in  this  report  dealing  with  influence 
of  family  income,  it  shoiild  be  kept  in  mind  that  there  are  more 
families  served  per  retail  outlet  in  high-income  than  in  lov7-income 
areas.    A  store-by-store  enumeration  made  in  ITew  York  City  during 
June  1939,  indicates  that  there  were  about  110  families  per  fresh 
fruit  outlet  in  low-income  areas,  II5  in  medium-low-income  areas, 
157  ill  medium-high-income  areas,  and  I62  in  high-income  areas. 
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Tatle  13.-  Average  (Quantities  of  Selr-cted  Fruits  Sold  Weekly  in 
each  Income  Area,  as  Reported  "by  1,53^  f-stail  Outlets, 
i'Tew  York  City,  March' 15'40 


Q,ua:itity  sold  weekly  per 

outlet  in  each  income 

area  !_/ 

Medium-  | 

Medium-  \ 

llOW 

lov; 

iiign  j 

■til  ►^n 

Frui  t 

income 

income 

income 

income 

P  r>  n  T  n  M  0 
X  U  U-IlU-S 

i  U  U-IiU-S 

M  fM  T     H  C"  1 
i  U  U-IiU-  b  1 

P  1^  T  T  r  1 ''''  0 

Apple  s  5 

1 

Zla  stern   

V/e stern              .  •. 

66 

90 

95 

17^ 

Oran-r^es ! 

i 

Ilorida   

257 

U07 

551 

956 

California  

±  oy 

10 1 

XM-D 

Grapefruit 

X  X  w 

0 

Bananas  

7Q 

3y 

Pears: 

\Yestern(U.S. )  

35 

32 

he 

South  American  

T  Q 

Eastern  (U.S.) 

2/ 

1 

i -L  lie  ap_pi- c  b  

11 

10 

15 

Tangerines 

10 

16 

12 

19 

Grapes : 

South  American 

5 

11 

g 

Western(U .S . ) 

2/ 

h 

2 

2/ 

S  "f"  T*?l  ^rVl      T*  T*  "1  P>  Q 
Ol/XCuWUC'X  X  XtiO 

1 

2 

2 

19 

Avocado  pears 

2/ 

2/ 

2/ 

13 

Honeydew  melons 

2/ 

1 

1 

8 

Plums ( So .American) 

2/ 

2/ 

1 

Total  all  fruit 

1.397 

1 

1,761 

1  2_J20 

Index  numbers, 

all  fruit 

100 

133 

l6g 

260 

!_/  For  explanation  of  income  areas,  see  footnote  2,  tahle  5; 
page  11. 

2/  Ler.s  than  1  pound. 
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Table  lU.-  Family  Income  and  Weekly  Sales  of  Important  Canned  Fruits 
and  Canned  Juices  Per  Retail  Outlet,  as  Reported  "by  1,179 
Retail  Outlets,  New  York  City,  March  19H0 


(Quantity  sold  weekly  per 

retail  outlet 

in  each 

income  area  —' 

Medium-  ' 

Kedium- 

Low 

lO'.r 

high 

High 

Commodity 

income 

income 

income 

income 

Pounds 

Pcuuds 

Poards 

P  ound  s 

Canned  fruit: 

Peaches  

18 

36 

Ui 

70 

Pinea-iDple  

9 

20 

26 

1+0 

Applesauce.  . 

9 

21 

2k 

^7 

Pears   

7 

15 

17 

36 

Grapefruit  

k 

7 

 13  , 

19 

Total 

U7 

99 

121 

212 

Canned  .juice: 

26 

55 

77 

130 

Pineap"Dle 

21 

hs 

90 

95 

Grapefruit   

16 

3S 

50 

9^ 

Grape   

h 

6 

9 

Orange 

3 

6 

7 

9 

Prune 

^  

5 

8 

12 

Total   

1^6 

238 

3I+9 

Total  canned  fruit 

and  canned  juice 

lis 

255 

I  359 

'  561 

!_/  For  explanation  of  income  areas,  see  footnote  2,  table  5j 
page  11. 


and  juices  per  family.     It  should  interest  apple  proaucers  that 
stores  in  highest-income  areas  sold  about  5  times  as  much  canned 
applesauce  per  store  per  week  as  outlets  in  lowest-income  areas. 
Translated  into  probable  sales  per  family,  this  mea-ns  about  I.3 
ounces  jjer  family  per  week  in  lowest-income  areas  and  U.6  ounces 
in  highest-income  areas. 

Income  and  Realized  Retail  Prices 

Of  all  the  fruits  sold  by  these  retail  outlets  during  March,  straw- 
berries and  avocado  pears  were  the  only  ones  selling  at  about  the 
same  general  price  per  pound  in  both  the  lowest-income  and  highest- 
income  areas.    Realized  retail  prices  per  xJOi^Ti^  of  all  other  fruits, 
were  from  1.2  cents  to  12.^  cents  per  pound  higher  in  highest-income 
a.reas  than  in  lowest-income  areas  (table  15)»  .  , 
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Eastern  apples  sold  at  an  average  of  3.5  cents  per  jjound  in  lowest- 
income  areas  and  5»1  cents  per  pound  in  highest-iccome  neighbor- 
hoods (a  difference  of  about  ^6  percent).    Western  ap^jles  brou,5ht 
an  average  of  5«9  cents  per  pound  in  lov;est-income  areas,  and  7*9 
cents  in  hi(:^est-income  neighborhoods  (a  difference  of  about  3^ 
percent). 

Jlorida  oranges  brought  3*6  cents  per  pound  in  lowest-income  p-reas 
and  4.8  cents  in  highest-income  neighborhoods  (difference  about 
33  percent);  while  California  oranges  brought,  respectively,  5*3 
cents  and  6.8  cents  per  pound  (difference  28  percent).  Comparable 
prices  per  poijuad  for  other  fruits  in  lovest-incone  and  in  highest- 
income  areas  were  as  follows:     G-rapefnit,  3*6         5*2  cents  per 
pound  (difference  about       percent);  bananas,  3*^  sad.  5*^4  cents 
per  pound  (difference  about  59  percent);  western  pears,  6.8  and 
8.5  cents  per  pound  (difference  about  25  percent);  South  American 
pears  6.5  and  9.3  cents  per  pound  (difference  about  U3  percent); 
pineapples,  4.2  and  5*9  cents  per  pound  (difference  about  ^0  per- 
cent); tangerines,  5*3         5»2  cents  per  pound  (difference  about 
7^  percent);  and  v;estern  grapes,  12,8  and  15-9  cents  per  pound 
(difference  2'+  percent). 

As  pointed  out  in  previous  reports,  some  of  these  differences 
undoubtedly  arose  from  differences  in  retail  services  and  varia- 
tions in  quality  characteristics.    These  data  probably  indicate, 
hov;ever,  the  differences  in  level  of  prices  per  pound  v;hich  retail- 
ers were  able  to  obtain  in  each  income  area,  and  may  be  taken  as  a 
reasonably  good  measure  of  what  consumers  at  U  different  income 
levels  were  able  and  willing  to  pay  for  such  fruits. 

Income  and  Retail  Margins 

It  should  be  kept  in  mind  that  gross  retail  ma.rgins  per  pound  are 
not  the  same  thing  as  gross  retail  percentage  margins.  Margins 
viiich  are  at  the  saiae  time  higher  on  a  per  pound  basis  but  lower 
on  a  percentage  basis  can  and  do  occur. 

The  gross  retail  margin  per  pound  on  eastern  apples  was  1.2  cents 
in  the  lowest-income  areas  and  2  cents  in  the  highest-income  areas, 
(a  difference  of  about  67  percent).     The  percentage  of  gross  retail 
margin  on  eastern  apples  in  highest-income  areas  (39  percent)  was 
only  5  percent  greater  than  in  lowest-income  areas  v/here  it  averaged 
3^  percent.     In  the  case  of  western  apples,  the  gross  retail  margin 
s-veraged  1.1  cents  per  pound  in  lowest-income  areas  and  2.U  cents 
per  pound  in  highest-income  areas  (a  difference  of  118  percent), 
but  the  percentage  of  gross  retail  margin  in  lov/est-income  areas 
(19  percent)  was  only  11  percent  less  than  in  highest-income  areas 
(30  percent)  (table  I5). 
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On  Florida  oranges,  in  hlghest-incoae  areas  the  gross  margin  per 
pound  was  1.2  cents  and  on  Oaliforni?  oranges  it  v/as  2  cents.  In 
lowest-income  areas,  however,  gross  retail  mar^jins  v;ere:  Florida 
oranges  0.7  cent  per  pound  and  Califorxiia  orar.ges  1.1  cents  per 
pound.    Percentage  gross  margins  were  only  6  to  8  percent  less  in 
the  lowest-income  areas,  but  actual  gross  margins  per  pound  of 
fruit  in  the  highest-income  areas  were  71  percent  higher  for  Florida 
oranges  and  S2  percent  higher  for  California  oranges. 

Similar  differences  may  be  observed  in  other  fruits  (table  15)« 
vrnile  it  is  common  among  retailers  to  calculate  gross  inargins  as 
a  percentage  of  the  retail  selling  price,  the  margins  in  cents 
per  po\md,  cents  per  unit  of  sale,  and  cents  per  unit  of  purchase, 
which  can  be  obtained,  are  also  givesn  consideration. 

OEOSS  BETAIL  MAHGIITS 

As  previously  indicated  'jj  "gross  retail  margin"  is  the  difference 
between  cost  delivered  at  the  retail  outlet  for  each  package  of 
fruit  and  the  amount  realized  from  retail  sales  for  that  same 
quantity  after  making  adjustments  for  spoilage  losses.  G-ross 
retail  margins  on  each  fruit  differed  greatly  among  individual  out- 
lets and  between  groups  of  outlets.    Cost  of  operation,  as  a  per- 
centage of  total  dollar  sales,  tends  to  establish  the  minimum  aver- 
age percentage  margin  on  which  any  outlet  can  continue  to  operate. 
Individual  items  may,  and  often  do,  bring  more  or  less  than  this 
minimum.    There  are  many  factors  vhich  influence  the  prices  at 
which  commodities  can  be  purchased,  as  v/ell  as  the  retail  prices 
which  can  be  obtained.    These  facto i-s  -/hich  influence  cost  price 
and  retail  selling  price  tend  to  fix  the  maximum  amount  of  the 
gross  retail  margin  that  can  be  obtained,  but  the  retailer,  for  one 
reason  or  another,  may  not  obtain  the  maximum  margin.    This  report 
does  not  treat  all  angles  of  the  question.     It  merel.v  shows  what 
margins  were  realized  by  various  groups  of  retailers  from  various 
types  of  fruits.    Other  aspects  of  the  problem  will  be  discussed 
in  later  reports. 

Margins  on  All  Fruits  Combined  for  Each  Type  of  Outlet 

As  in  the  tv;o  previous  surveys,  average  gross  retail  margins  on 
fruit  sold  during  March  varied  considerably  among  the  various 
retail  outlets.    As  previously  shown,  the  gross  retail  margin  on 
all  fruits  for  all  outlets  averaged  25  percent  (table  2).  About 
^5  percent  of  the  outlets  obtained  less  than  25  percent  gross  mar- 
gin, 10  percent  of  them  less  than  15  percent  gross  retail  margin, 
38  percent  realized  from  25  to  3^  percent  gross  margin,  and  about 
15  percent  obtained  35  percent  or  more  (table  I6) .    Only  7  percent 
of  the  chain  grocery  stores  obtained  35  percent  or  more  gross  mar- 
gin, in  comparison  \\dth  39  percent  of  the  v/agon  or  motor  hucksters, 

"IT  See  footnote  M-,  page  5- 
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18  percent  of  the  pushcart  operators,  and  I7  percent  of  the  inde- 
pendent grocery  stores.    On  the  average,  only  1  percent  of  these 
retail  outlets  reported  operation  at  a  loss  during  March,  in  com- 
parison with  1  percent  during  November  and  U  percent  during  August. 
The  loss  referred  to  here  means  that  after  deductions  for  spoilage 
this  proportion  of  the  stores  sold  fresh  fruit  for  less  than  they 
paid  for  it  delivered  at  the  store.    Of  course,  most  of  the  stores 
realizing  gross  margins  of  less  than  I5  percent,  and  many  vdth 
higher  gross  margins  also  realized  a  net  loss  on  fresh  fruit  because 
of  overhead  costs. 

Margins  on  Selected  Fruits  for  Each  Type  of  Outlet 

As  in  the  two  previous  surveys,  large  differences  were  found  between 
various  types  of  retail  outlets  in  average  gross  margins  on  indi- 
vidual fruits*    On  eastern  apples,  gross  percentage  retail  margins 
ranged  from  an  average  of  2^  percent  in  chain  grocery  stores  to 


Table  16. ~  Variations  in  Gross  Retail  Margins  Taken  on  all  Fresh  Fruit  Handled, 
as  Reported  by  1,531  Retail  Outlets,  New  York  City,  March  1940 


Proportion 

of  stores  in  each  group 

Range  in  average 

Fruit 

Grocery 

stores 

Wagon 

and 

Push- 

or 

percentage  of 

vege- 

cart 

motor 

Average 

gross  margin 

table 

Inde- 

Meat 

oper- 

huck- 

all 

(all  fruit j 

stores 

pendents 

Chains 

markets 

ators 

sters 

outlets 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Less  than  15  percent.. 

10 

7 

14 

2 

14 

5 

10 

15  -  19  percent  

14 

11 

16 

13 

IS 

3 

13 

20  -  24  percent  

23 

17 

30 

13 

23 

12 

22 

25  -  29  percent  

22 

23 

24 

31 

15 

18 

22 

30  -  34  percent  

18 

23 

8 

25 

10 

18 

16 

35  -  49  percent  

16 

7 

15 

16 

27 

14 

50  percent  or  more 

1; 

1 

2 

12 

1 

Loss 

1 

1 

1 

1 

2 

2 

1 

Unknown  2j 

1 

iJ 

2 

3 

1 

Nu:ri"ber 

H\imber 

Number 

Number 

N\imber 

Number 

Number 

Total  number 

of  outlets 

430 

382 

282 

85 

292 

60 

1,531 

If    Less  than  1  percent. 


2/     Stores  which  did  not  handle  specified  fruits  in  this  survey. 
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percent  obtained  by  v.'agon  or  motor  hucksters.    Actual  gross  margins 
in  cents  per  pound,  hov/ever,  ranged  from  1.1  cents  per  pound  obtained 
by  chain  grocery  stores,  jjushcart  operators  arid,  wagon  or  motor  huck- 
sters to  2.1  cents  per  pound  in  independent  grocery  stores  (table  17). 
Similarly,  gross  percentage  retail  margins  on  western  apples  ranged 
from  IS  percent  obtained  by  pushcart  operators  to  3I  percent  real- 
ized by  wagon  or  motor  hucksters.    Average  percentage  gross  margins 
obtained  by  chain  grocery  stores  aiid  by  independent  fruit  and  vege- 
table stores  were  identical  (27  percent),  as  was  the  average  gross 
margin  in  cents  per  pound  (2wCants).    Pushcart  operators  obtained  a 
gross  margin  of  only  1  cent  per  pound  and  wagon  or  motor  hucksters, 
2-1 1 2  cents  per  pound. 

Average  gross  retail  margins  on  Florida  oranges  ranged  from  20  to 
29  percent,  and  from  O.7  cent    to  l.U  cents  per  pound.    On  Cali- 
fornia oranges,  the  range  was  from  20  to       percent  gross  retail 
margin,  and  fi-om  1  to  2.2- cents  per  pound. 

Similar  variations  in  margins  will  be  noted  (table  17 )  for  all  other 
fruits  handled  by  these  retail  outlets.     It  should,  again  be  empha- 
sized that  there  appeared  to  be  no  necessary  association  between 
retail  price  per  pound  and  the  percentage  of  gross  retail  margin. 
For  example,  the  highest  average  gross  margin  obtained  on  eastern 
apples  (^U  percent)  was  reported  by  wagon  or  motor  hucksters  on 
apples  which  sold  at  the  lo\"/est  average  retail  price.    Meat  markets 
obtained  an  average  gross  retail  margin  of  27-  percent  on  a  retail 
price  of  U-1/2  cents  per  pound  for  Florida  oranges.    Chain  grocery 
stores  obtained  a  gross  margin  of  20  percent  on  pineapples  v/hich 
sold  for  5-"l/2  cents  per  pound,  while  pu'shc'ai't  operators  realized 
28  percent  on  pineapples  at  ^.3  cents  per  pound. 

Q-ross  Margins  and  Q;aantities  for  Each  Selected  Fruit  Sold 

The 'August  &nd  November •  surveys  indicated  t-hat  lov;  percentage  retail, 
margins  were  usually  not  associated  with  the'  largest  physical  volume 
of  retail  sales.    With  the  notable  exception  of  California  oranges, 
none  of  the  fruits  included  in  the  March  study  was.  sold  in  greatest 
volume  per  outlet  where  the  percentage  of  gross  margin  was  lowest. 
The  follo\^ring  brief  analysis  of  the  sales  of  each  fruit  will  illus- 
trate this  point. 

■  Eastern,  Apples 

Of  the  1,310  retail  outlets  v;hich  handled  eastern  apples  only 
stores  (about  ^  percent)  obtained  1  to  1^-  percent  gross  margin,  and 
sales  in  such  outlets  averaged  3OO  pounds  per  week.    Largest  weekly 
sales  per  store  (5SS  pounds)  were  reported  by  117  of  these  retailers 
who  obtained  50  percent  or  more  gross  retail  margin  (table  18);  362 
outlets,  which  operated  on  a  i+O-Ug  percent  gross  margin,   sold  an 
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average  of  533  po'ii^d.s  per  store  per  v;eek.     It  is  pro'ba'bly  more  than 
a  coincidence  ths-t  the  lar§,est  quantity  of  apples  sold  per  outlet 
was  reported  "by  the  117  outlets  which  had  the  greatest  gross  earn- 
ings S^/  per  week  on  apples,  and  that  the  362  outlets  reporting 
second  largest  sales  per  store  also  ranked  second  in  v;eekly  gross 
earnings  on  apples.    The  U79  outlets  which  reported  highest  gross 
profits  per  week  obtained  gross  margins  of  UO  percent  or  more. 

"Gross  weekly  margins"  (as  shown  in  tahle  IS  and  sulssequent 
tables)  is  equivalent  to  the  gross  weekly  earnings  per  store  on  the 
frj.it  under  discussion.     It  should  he  distinctly  understood  that 
such  a  term  does  not  indicate  whether  or  not  any  net  profit  has  been 
made  because  operating  expenses  have  not  been  deducted. 


Table  18.-  Apples:     G-ross  Retail  Maa-gins,  Prices,,  and  Average  Quantities  nf 
Apples  Sold  Weekly  Per  Hetail  Outlet,  Nev:  York  City,  March  1940 


Retail  outlets  in 

(^aahtity 

Average  prica 

Gross 

Range  in 

group 

sold 

per  pound  Jj 

retail  margins 

averpge 

weekly 

Realized 

percentage 

Percentage 

per 

selling  , 

Cost 

Per 

Per 

gross  mar^jin 

Number 

of  total 

outlet 

price  2j' 

■orice  3' 

pound 

week 

Percent 

Poimcls 

r  Cents 

Cents 

Cents 

Do 1 iar  s 

Apples  (eastern); 

None. 

19 

1 

207 

3.1 

3.4 

-.23 

-.48 

1    -  14  percent 

49 

4 

500 

3.6 

3.3 

.35  . 

1.05 

15-19  percent 

69 

6 

452 

3.7 

3.1 

.61 

2.82 

20  -  24  percent  

106 

8 

383 

3.9 

3.0 

.86 

3.29  . 

25  —  29  percent 

176 

13 

521 

4.2 

3.1 

1.16 

3.72 

30  —  34  percent   

206 

16 

470 

5.9 

2.6 

1.26 

5.92 

35  -  39  percent 

206 

16 

503 

3.9 

2.5 

1.46 

7.34 

40  -  49  percent 

362 

28 

533 

4.5 

2.5 

1.97 

10.50 

50  percent  or  more 

117 

9 

588 

5.0 

2.3 

2.71 

15.93 

Total  or  average  

1,310 

100 

465 

4.2 

2.7 

1.59 

7.41 

Apples  (v^estem); 

Hone  

44 

4 

84 

4.7 

5.1 

-.44 

-.37 

1    -  14  percent 

130 

13 

123 

6.0 

5.4 

.58 

.71 

15  -  .19  percent 

144 

14 

-164 

6.3 

5.2 

1  =  08 

1.77 

20  -  24  percent 

185 

19 

156 

6.8 

5.3 

1.53 

2.39 

25  -  29  percent 

177 

18 

156 

7.3 

5.3 

1.99 

3.10 

30  -  34  percent 

147 

15 

184 

7.7 

5.3 

2.47 

4.54 

35'  -  39  percent 

102 

10 

222 

8.4 

5.3  ■ 

3.07 

6.82 

40  -  49  percent 

57  . 

6 

162 

9.2 

5.3 

3.89 

6.30 

50  percent  or  more 

8 

1 

103 

8.9 

4.1 

4.72 

4.35 

Total  or  average 

994 

100 

160 

7.2 

5.3 

1.93 

3.09 

ly^    To  neaxest  tenth  of  a  cent. 

2/     For  explanation  of  realized  retail  selling  price  see  page  5. 
6/     Cost  price  r  cost  per  package  or  tmit  of  purchase  delivered  at  store 
divided  by  number  of  po\inds  in  unit. 
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The  quantity  of  eastern  apples  sold  weeklv  per  outlet  by  fruit  and 
vegetables  stores,  independent  grocery  stores  and  meat  markets  aver- 
aged largest  for  outlets  with  gross  retail  margins  ranging  from  50 
to  59  percent;  pushcart  operators  ranging  from  hO  to  percent; 
wagon  or  motor  Hucksters  ranging  from  35  to  39  percent;  and  chain 
grocery  stores  ranging  from  I5  to  I9  percent. 

Western  Apples 

Almost  two-thirds  of  the  retail  fniit  outlets  handled  v/estern  apples 
during  March.    In  I3O  of  these  outlets,  the  average  gross  retail 
margin  was  1  to  1^-  percent,  and  weekly  sales  per  store  averaged  I23 
pounds  (table  IS),    On  the  other  hand,  102  of  these  stores  obtained 
en  average  gross  retail  margin  of  35  to  39  percent  and  sold  222 
pounds  per  store  per  week. 

Loss  sales  on  western  apples  were  reported  by  retail  outlet  of  each 
type,  but  in  no  instance  v;ere  largest  sales  reported  by  such  outlets 
The  102  stores  v;hich  reported  largest  gross  weekly  earnings  on  west- 
ern apples  were  likevdse  the  stores  which  handled  greatest  quanti- 
ties of  apples  per  week.    These  stores  obtained  from  35  to  39  per- 
cent gross  margin.    All  types  of  outlets,  except  the  pushcart  oper- 
ators, averaged  the  largest  sales  with  a  gross  margin  of  35  "to  39 
percent. 

California  Oranges 

The  experiences  of  l,l67  retail  outlets  with  California  oranges 
illustrate  the  difficulty  of  establishing  definite  principles  regard 
ing  the  relationship  of  percentage  retail  margins  obtained  to  weekly 
sales  of  fruits  per  store  (table  19)»    Largest  sales  of  California 
oranges  per  store  per  week  (36S  pounds)  were  reported  by  12  outlets 
which  realized  a  gross  loss  on  these  oranges,  and  next  largest  sales 
(3OU  pounds)  were  reported  by  1^42  outlets  which  obtained  gross 
retail  margins  of  1  to  1^  percent.    It  is  v/orth  noting,  however, 
that  65  percent  of  these  outlets  grossed  from  20  to  39  percent,  and 
that  substantial  volumes  of  California  oranges  were  sold  weekly  by 
these  outlets.    There  was  no  uniformity  between  types  of  outlets  in 
volumes  sold  at  the  various  percentage  margins. 

The  weekly  gross  retail  earnings  per  outlet  ranged  from  an  average 
gross  loss  of  $3.09  for  12  stores  to  $11.95  average  earnings  for 
the  15  stores  which  obtained  a  gross  margin  of  ^0  percent  or  more. 
Only  a  few  stores  could  hope  to  operate  with  the  highest  gross  mar- 
gin, but  on  the  other  hand  the  most  satisfactory  v;eeld.y  earnings 
for  the  retailer  came  from  sales  at  gross  percentage  margins   of  3*-^ 
to  ^9  percent  (table  19)» 
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Florida  Oranges 


Experiences  of  1,3^2  outlets  vdth  sales  of  Florida  oran£;es  differed 
slightly  from  those  '-dth  California  oranges.    More  outlets  reported 
loss  sales  of  Florida  than  of  California  oranges,  Tsut  largest  weekly- 
sales  of  Florida  oranges  per  outlet  were  not  reported  "by  outlets 
with  loss  sales.    Largest  sales,  however,  did  occur  at  relatively 
low  margins.    Of  the  1,3^8  outlets,  202  sold  an  average  of  ^GG 
pounds  of  Florida  oranges  per  week  on  gross  margins  of  from  1  to 
lU  percent  v/hich  resulted  in  weekly  gross  earnings  of  $2.b8  per 
outlet.    Another  197  stores  averaged  70^  pounds  per  store  per  week 
on  gross  retail  margins  of  I5  to  I9  percent  which  produced  weekly 
gross  earnings  of  $^.72  per  outlet.    Of  the  1,308  stores,  hov/ever, 
51  percent  ohtained  from  20  to  3U  percent  gross  margin  (tahle  19)« 
Largest  gross  weekly  earnings  per  outlet  v/ere  reported  hy  193 
stores,  which  operated  on  gross  retail  margins  of  35       ^9  percent. 

Largest  weekly  sales  per  outlet  vrere  reported  "by  chain  grocery 
stores  on  margins  of  1  to  lU  percent;  hy  independent  grocery  stores 
and  "by  meat  markets  on  I5  to  19  percent  margins,  by  fruit  and  vege- 
table stores  and  pushcart  operators  at  35  "to  59  percent;  and  "by 
wagon  or  motor  hucksters  at  40  to  U9  percent. 

G-rapef  ruit 

Sales  of  grapefruit  during  March  did  not  follow  the  pattern  of 
orange  sales.    Of  the  1,17^  retail  outlets  which  handled  grapefruit, 
largest  weekly  sales  per  store  (397  pounds)  were  reported  "by  111  of 
the  stores  v;hich  obtained  gross  retail  margins  of  35  to  39  percent, 
and  second  largest  sales  occurred  in  stores  realizing  UO  to  ^9  per- 
cent.   Loss  sales  averaging  I9O  pounds  per  store  per  week  were 
reported  by  60  (or  5  percent)  of  the  stores  (table  20).    Only  a  few 
of  these  outlets  were  able  to  sell  grapefruit  at  average  prices  as 
high  as  7*3  cents  per  pound,  but  these  few  stores  (21  in  number) 
reported  gross  weekly  earnings  of  $13.96  per  outlet.    Hext  largest 
weekly  earnings  per  outlet,  however,  were  reported  by  the  201 
stores  v/hich  obtained  from  35  to  ^9  percent  gross  margin,  and  which 
also  reported  largest  quantities  of  grapefruit  sold  per  store  per 
week. 

Bananas 

Slightly  more  than  half  of  these  retail  outlets  handled  bananas 
during  March,  and  an  extraordinarily  large  number  (37  percent  of 
those  handling)  reported  loss  sales  on  banan?.s.    Outlets  reporting 
losses  on  bananas,  did  not  have  largest  weekly  sales  per  outlet  in 
any  type  of  store  except  chain  grocery  stores.    For  all  outlets, 
without  regard  to  type,  largest  sales  per  outlet  occurred  in  a  small 
number  of  stores  which  obtained  5O  percent  or  more  gross  margin 
(table  20),  and  second  largest  sales  in  those  which  realized  Uo  to 
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Talkie  20.-  Grapefruit  and  Bananas:     Gross  Retail  Margins^  Prices, 

and  Average  (Quantities  of  Grapefruit  and  Bananas  Sold  Weekly 
 Per ^ t ai  1  Outlet.  Te vj  York  City.  March  I9U0 


Range  in 
average 
percentage 
groGS  iccixgin 


Grapefruit; 

ilone  

1    -  14  percent  

15  -  19  percent 
20  -  24  percent 

25  -  29  percent   

30  -  34  percent  

35  -  39  percent  

40-49  percent  

50  percent  or  more. 
Total  or  average 

Bananas; 

Kone  

1  -  14  percent 
15  -  19  percent 

20  -  24  percent   

25  -  29  percent  

30  -  34  percent  

35  -  39  percent  

40  -  49  percent  

50  percent  or  more 
Total  or  average 


Ee'^.ail  outlet e 
in  each  group 
Pe-cent 


Nuiuber 


60 
180 
156 
214 
204 
130 
111 
90 
PI 


T7T7B" 


32b 
2-11 
115 
83 
34 
30 
13 
25 


of  total 


5 
15 
14 
18 
17 
11 
10 


 2 


37 
28 
13 
10 
4 
3 
1 
3 
1 


100^ 


Qp3jitity 
sold 
v/eekly 

per 
outlet 


190 
258 
273 
314 
325 
338 
597 
358 
350 


198 
234 
194 
162 
252 
IBS 
230 
248 
327 


"208 


Average  pric 
per  po'aiid 


Realized!  Cost 

selling  I  price  3/ 
price  2/' 


Cents 


3.6 
3.9 
4.2 
4.4 
4.4 
5.0 
5.1 
5.8 
7.3 


jem;s 


3.9 
3.5 
3.5 
3.4 
3.2 
3.4 
3.2 
3.3 
3.3 


4.1 
4.8 
5.3 
5.5 
4.8 
5.6 
5.0 
6.7 
7.3 


4.9 
4.4 
4.4 
4.3 
3.5 
3.8 
3.8 
3.7 
3.4 


Gro  ss 
retail  margins 


Per 

pound 


Gent; 


-  .25 
.36 
.71 
.93 
1.2  J 
1.61 
1.89 
2.&0 
3.99 


1.25 


-  .77 
.37 
.91 
1.20 
1.30 
1.81 
2.18 
2.99 
3.91 


T7S  ' — 


f_.  __  nearest  tentli  of  a  cent. 
For  explanation  of  realized  retail  selling  price  see  page  5. 
_j   Cost  price  r  cost  per  pajckage  or  unit  of  purchase  delivered  at  store 
divided  "by  number  of  pounds  in  unit. 


U9  percent.  In  addition  to  those  reporting  loss  sales  on  hananas, 
356  outlets  (or  Ul  percent)  ottained  gross  margins  of  less  than  20 
percent. 


Despite  the  fact  that  325  stores  reported  average  gross  losses  of 
$1.52  per  week  on  the  "banana    "business,  it  should  "be  noted  that  the 
8  stores  which  sold  the  largest  vreekly  quantity  per  store  averaged 
gross  earnings  of  $12.79  P^r  week;  and  that  the  25  stores  which 
handled  the  next  largest  quantity  per  week  had  gross  weekly  earn- 
ings of  $7.^2. 

The  largest  quantities  of  hananas  per  week  were  disposed  of  "by 
pushcart  operators  on  a  25  to  29  percent  gross  margin;  by  independ- 
ent grocery  stores  and  independent  meat  markets  at  ^0  to  U9  percent 
margin,  and  "by  fruit  and  vegeta'ble  stands  at  margins  of  ^0  joercent 
or  more. 
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Western  Pears 


About  hi  percent  of  these  retail  outlets  handled  pears  from  the 
western  United  States.    The  largest  quantity  per  store  was  sold  "by 
103  outlets  which  obtained  from  I5  to  I9  percent  gross  retail  mar- 
gin.   The  second  largest  average  quantity  v;as  sold  by  II5  outlets 
(I8  percent)  which  obtained  from  25  to  29  percent  gross  margin. 
Largest  -^ross  weekly  earnings  per  store  vrere  reported  by  the  ^1 
outlets  v;hich  realized  UO  TDercent  or  more  on  western  pears  (table 
21). 


Table  21.-  Pears:    Gross  Pieteil  Uaigine.,  Prices,  and  Average  Qaantities  of 
Pe^xs  Sold  Vifeeicly  Per  Hetsll  Qaolet,  Hev:  York  City,  iiarch.  1940 


Bange  in 
a.verage  • 
percentage 
gro-ss  margins 


Pears('yestern  U.S.) 

Kone  _„_    

1    -  14  percent  

15  -  19  percent   

20  -  24  percent  

25  -  29  percent  

30  -  34  percent   

35  -  39  percent   

40-49  percent   

50  percent  or  more 
Total  or  average  

Pears(  So  .American) 


None 
1  - 
15  - 
20  - 
25  - 
30  - 
35  - 
40  - 


Retail  outlets 
in  each  group 


Humber 


Percent 
of  total 


Qaantity!  Average  price 
sold      ]    pel"  pound  1/ 

weekly  1  i  

per      j3eali7.ed|  Cost 
outlet    j   selling iprice  3/ 
price  2j  \ 


26 
88 
103 
155 
115 
74 
44 


626 


23 
32 
33 
71 
54 
49 
31 
37 
8 


4 
14 
17 
21 
18 
12 
7 
5 
2 


14  percent   

19  percent   

24  percent 
29  percent 

34  percent  

39  percent 
49  percent 
50  percent  or  more 
Total  or  rverage 

1/  To  nearest  tenth  oi  a  cent. 
2/  For  explanation  of  realized  retail  selling  price 
^  Cost  price  z  cost  per  package  or  tmit  of  purchase 
divided  by  nuraber  of  pounds  in  unit. 


p 


7 

9 
10 
21 
16 
15 
9 
11 
2 


^oionds 


53 
90 

148 
92 

104 
93 
89 
98 
65 


ents    "Cent  s 


IDT 


TDD" 


41 

85 
110 
98 
100 
108 
105 
112 
123 


5.7 
6.4 
7.0 
7.5 
7.7 
8.5 
9.1 
9.5 
12.3 


i  6.6 


I 


5.8 
5.8 
5.6 
5.8 
5.8 
5.4 
5.6 


Gross 
retail  margins 


Per 
pound 


Cents 


T7g" 


5.8 
6.4 
6.9 
7.2 
7.7 
8.2 
8.2 
10.6 
13.1 


"578" 


-  .91 
.63 
1.19 
1.56 
2.05 
2.69 
3.37 
4.10 
6.60 


Per 
week 


Dollsxs 


1782 


6.5 
5.8 
5.7 
5.0 
5.6 
5.6 
5.2 
5.9 
6.2 


-  .59 
.66 
1.15 
1.62 
2.08 
2.58 
2.99 
4.70 
6.96 


-  ,48 
.57 
1.75 
1.53 
2.13 
2.50 
3.00 
4.02 
4.40 


-  .28 
.56 
1.26 
1.59 
2.08 
2.79 
3.14 
5.26 
8.77 


99 


"870" 


"57r 


2.33  i  275r 


see 

d: 


page  5« 
livered 


at  store 
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South  American  Pears 


About  22  percent  of  the  retell  outlets  (surveyed  hj;ndled  South 
Ainericsn  pears,  and  during  March  approxiniatel"-  half  as  many  South 
American  pears  as  vestern  pears  were  hai.aleo.  dv  these  retailers. 
Here  again  lar^^est  sales  did  not  a.cconrot.ny  lowest  percenta.ire  g^'oss 
margins.-   Largest  v;eekly  sales  per  store- (126  pounds)  resulted 
from  operations  by  a  small  n\mber  of  stores  v/hich  obtained  ^0  per- 
cent or  more  gross  margin.    Oa  the  other  hand,  sales  per  outlet 
seem  to  have  varied  but  little  whether  15  or  ^'^  percent  gross  mai'— 
gin  was  realized  (table  21 ) .    The        stores  which  sold  the  largest 
o_ua.ntities  of  South  American  pears  per  week  also  had  the  greatest 
gross  earnings  per- week.  ... 

Tangerines 

Only  21 '-I-  of  these  retail  outlets  (lU  percent)  handled  tan.^erines. 
Largest  average  quantities  per  otitlet  per  week  (163  pounds)  were 
sold  in  23  percent- of  the  stores  v/hich •  obtained  20  to  2^  percent 
gross  margin;  and  second  largest  nuantities  (l25  pounds  per  week) 
in  stores  realizing  I5  to  I9  percent  (ta.ble  22).     Ten  percent  of 
the  outlets  reported  loss  sales,  but  the  quantities  sold  per  store 
by  the  outlets  were  smaller  than  the  quantities  sold  by  any  other 
group.    Largest  gross  weekly  earnin-?;s  were  found  in  9  stores  which 
realized  5O  percent  or  more  gross  margin;  and  second  largest  in  25 
stores  v/hicli  obtained  35  "to  3'J  percent  gross  margin. 

G-rapes 

Only  30  of  the  stores  surveyed  handled  grapes  from  the  western 
United  States  during  March,  in  comparison  with  33^  which  handled 
South  American  grapes.    Largest  sa.les  of  South  American  grapes 
(82  pounds  per  vjeek)  were  reported  by  25  retailers  v;ho  obtained 
UO  to  U9  percent  gross  margin  (table  22).    Among  the  small  number 
of  outlets  v/hich  handled  grapes  from  the  western  United  States, 
largest  sales  v.^ere  obtained,  by  those  v.hich  realized  3O  to  3^  per-  . 
cent  gross  margin. 

Pinea-pples 

About  22  percent  of  the  retailers  handled  pineapples  during  March. 
Of  these  stores,  5^  handled  pineapples  on  margins  01  from  1  to  lU 
percent  (v/ith  v/eekly  sales  of  79  pounds  per  store);  5^  obtained 

25  to  29  percent  gross  margin  (v/ith  weekly  sales  of  101  pounds), 
and  largest  sales  per  store  (124  pounds  ijer  v/eek)  were  reported  by 

26  of  the  outlets  on  Uo  to  U9  percent  gross  margin  (table  23)*  The 
greatest  average  weekly  gross  earnings  per  outlet  ($3*5^)  were 
likewise  reported  by  the  26  stores  which  sold  the  largest  quanti- 
ties weekly.' 
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Strav/berries 


Only  ciiy  stores  har.dled  strawberries  during  March.    Largest  gross 
earnings  per  v/eek  as  v.-ell  as  largest'  dii^-ntities  of  strawberries  sold 
per  outlet  v/ere  reported  by  S  stores  v/hich  realized  gross  margins  of 
35  to  39  percent  on  this  commodity  (table  ^^3)» 

Average  V/eelcly  .G-ross  Earplugs  or  Margins 

Gross  weekly  earnings  realized  by  these  retailers  in  handling  any 
one  fruit  did  not  average  more  than  $7'^1  (table  2U) .     If  allow- 


Tatle  23.-  Pinearoples  and  Strawberries:    Gross  Retail  Margins,  P-ri-ces,  and 
Average  Qucintities  of  Piiiea5.ples  and  Stra\i'-'berries  Sold  VfeelJ.y  Per  Eetail 
OuT^lot,  Kew  York  City,  March  1940 


Retail  outlets 

Ouanti  tv 

Average 

price 

'        G-ro  ss 

Range  in 

in  each,  group 

sold 

per  poimd  ±1 

'retail  m.argins 

e  ve  rag,  e 

.v;eekly 

Realized! 

percentage 

Percent 

per 

selling] 

Per 

Per 

gross  margin 

■•lumber 

of  total 

nutlet 

price  2j  \ 

price  Zj 

pound 

week 

Pounds 

Cents  i 

Cents 

'Cents 

Do  ilaxs 

Pine  spp 1 e  s  J 

None  „  .. 

24 

7 

58  ■ 

3.3  ■ 

•4;o 

-  '.65 

-  .38 

1-14  percent  

54 

16 

79 

4.6  1 

4.2 

.45 

.36 

15  -  19  percent  

55 

11 

72 

4.4  ' 

3.5 

.75 

.55 

20  -  24  percent 

50 

15 

78 

5.2  i 

4.0 

1.16 

.90 

25  -  29  percent  

55 

16 

101 

5.1  i 

3.8 

1.37 

1.38 

30  -  34  percent 

46 

14 

78 

5.2  1 

3.5 

1.64 

1.28 

35  -  39  percent   

33  ■ 

10  • 

73  ' 

6.4  ! 

'4'.1 

2.33 

1.70 

40  -  49  percent  

26 

8 

124 

6.6  i 

3.7 

2.89 

3.58 

50  percent  or  more 

11 

3 

76 

7.6  i 

3.6 

4.00 

3.04 

Total  or  average 

336 

100 

83 

3.9 

1.42 

1.18 

Strawberries: 

5.3  j 

.  1 

None  

24 

11 

67 

18.8  ; 

20.2 

-1.45 

-  .98 

1    -  14  percent   

86 

40 

37 

24.1 

22.0 

2.16 

.80 

15  -  19  percent  

52 

15 

41 

23.6 

19.7 

3.92 

1.61 

20  -  24  percent  

26 

12 

33 

25.6 

20.0 

5.59 

1.84 

25  -  29  percent 

20  • 

•9  • 

•  49 

26.6 

19 -.3 

7.33 

3.59 

30-34  percent 

11 

5 

28 

30.1 

20.6 

9.54 

2.67 

35  -  39  percent 

8 

4 

104 

25.4 

16.5 

8.95 

9.31 

40  -  49  percent  

9 

44 

34.4  i 

19.4 

15.03 

6.51 

50  percent  or  more 

1 

ll 

6 

33.3 

16.7 

: 16.66 

1.00 

Total  or  average 

217 

100 

44 

24.3  ; 

20.3 

[■4.01 

1.76 

1/  To  neoZ'est  ten" 

2]  For  e:cplanation  of  realized  retail  selling  price'  see  pcge  5. 
oj  Cost  price  =  cost  per  package  or  unit  of  purchase  delivered  at  store 
divided  by  number  of  pounds  in  ■unit. 
4/  Less  than  1  percent. 
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ances  are  then  made  for  operating  expenses,  which  must  he  paid  from 
these  gross  earnings,  the  net  margin  probably  does  not  loom  large 
in  the  mind  of  the  retailer. 

Th^re  were,  of  course,  large  differences  among  retailers.  With 
the  exception  of  U  out  of  the  12  fruits,  those  outlets  realizing 
the  largest  psrcentage  margins  generally  obtained  the  largest  gro.ss 
weekly  earnings  or  margins.    Exceptions  were:     Western  apples, 
Elorida  oranges,  pineapples  and  strawberries. 

The  ranking  of  these  12  fruits  in  order  of  average  weekly  grrss 
earnings  or  margins  was  as  follows:     (l)  Eastern  apples  $7.^1,  (2) 
riorida  oranges  $6.53;  (3)  California  oranges  $3»93>  grapefruit 
$3«33,  (5)  western  apples  $3*09,  (S)  South  American  pears  $2.31, 
(7)  South  American  grapes  $2.23,  (3)  tangerines  $1.89,  (9)  western 
United  States  pears  $1,SU,  (lO)  strawberries  $1.76,  (ll)  pineapples 
$1.18,  and  (12)  bananas  $0.73. 

Income  Areas  and  G-ro^s  Retail  Margins  on  Selected  Eruits 

It  has  often  been  assumed  that  all  prices  and  ma.rgins  are  lowest  in 
low-income  areas  and  highest  in  high-income  areas.     In  this  study, 
such  a  perfect  adjustment  has  not  been  found  to  exist,  as  will  be 
noted  from  the  following  brief  description: 

Eastern  Apples 

As  in  August  and  November,  the  range  in  gross  retail  margins  during 
March  was  approximately  the  sajne  in  each  income  area.    The  lowest- 
income  area  was  the  only  one  in  which  a  margin  as  high  as  70  per- 
cent was  obtained  and  that  only  by  a  small  number  of  outlets  where 
apples  v/ere  usually  sold  as  units,  for  example,  1  apple  for  5  cents 
or  3  apples  for  10  cents  (table  25).    The  proportion  of  retailers 
with  loss  sales  was  about  the  same  in  all  areas,  (l  or  2  percent). 
The  proportion  of  retailers  obtaining  gross  margins  of  50  percent 
or  more  was  9  percent  in  the  lowest-income  neighborhoods;  7  per- 
cent in  medium-low  neighborhoods;  10  percent  in  mediiim-high  areas 
and  9  percent  in  highest-income  neighborhoods  (table  25). 

While  the  range  in  gross  retail  margins  in  all  income  areas  was 
approximately  the  same,  it  should  be  noted  that  average  realized 
retail  prices  as  well  as  average  gross  retail  margins  per  pound 
were  highest  in  the  highest-income  areas  and  declined  vdth  each 
successively  lower  income  group. 

In  the  lowest-income  areas,  largest  weekly  sales  (^95  pounds)  were 
attained  by  the  stores  which  operated  on  Uo  to  ^9  percent  gross 
margin;  in  the  medium-low  neighborhoods  by  the  outlets  which 
obtained  35  to  39  percent;  and  in  the  highest- income  neighborhoods 
by  the  outlets  which  realized  5O  percent  or  more  gross  margin.  It 
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should  "be  noted,  hov/ever,  that  substantial  weekly  sales  per  store 
v/ere  reported  in  all  income  areas  at  almost  all  gross  margin  levels 
(talDle  25). 

It  is  proDable  that  several  influences  combined  to  bring  about  the 
lack  of  uniformity  in  gross  retail  margins  obtained  by  retailers 
in  selling  fruit.    The  opinion  of  the  retailers  as  to  the  approxi- 
mate margin,  that  should  be  obtained,  may  have  been  the  most  impor- 
tant factor.    The  circumstances,  under  which  a  retailer  has  to 
operate,  undoubtedly  influences  the  retailer's  opinion.     These  cir- 
cumstances include  competition  vdth  other  retail  outlets,  the  reac- 
tions of  consumers  to  various  retail  price  levels,  aJid  the  v;hole- 
sale  prices  at  which  the  retailer  purchased  the  fruits.    The  influ- 
ences of  these  and  other  factors  are  probably  best  shown  by  the 
gross  weekly  margins  or  earnings  on  apples  ^/  (table  25). 

Western  Apples 

G-ross  marf^ins  of  60  percent  or  more  v;ere  not  reported  on  sales  of 
significant  quantities  of  v/estern  apples  in  any  income  group.  In 
fact,  sales  on  gross  margins  of  Uo  percent  or  more  were  reported  by 
less  than  10  percent  of  the  outlets  in  any  income  group  (table  25). 
Largest  weekly  sales  per  store  were  reported  in  highest-income 
areas  on  a  gross  margin  of  35  ^0  39  percent;  in  mediu-n-high  income 
areas  at  5^  percent  or  more  margin;  in  medi-om-low  income  areas  on 
loss  sales,  and  in  lov;est-income  neighborhoods  at  I5  to  19  percent 
gross  margin.    Gross  weekly  margins  per  retail  outlet  on  western 
apples  were  greatest  in  highest-income  neighborhoods  on  a  ^0  to  U9 
percent  gross  margin;  in  medium-high  income  areas  at  ^0  percent  or 
more;  and  in  the  tvra  lov/er  income  groups  on  margins  of  35  to  39  per- 
cent . 

California  Oranges 

Sales  of  California  oranges  per  outlet,  in  the  various  income  areas, 
differed  greatly  insofar  as  percentage  gross  margins  were  concerned. 
In  the  lowest-income  neighborhoods,  largest  sales  per  outlet  were 
reported  by       percent  of  the  stores  which  obtained  from  1  to  19 
percent  gross  margin.    Those  with  loss  sales  (even  at  the  lovrest 
price  per  pound)  did  not  have  the  largest  sales  (table  2b).     In  the 
medium-low  income  areas,  largest  sales  were  obtained  by  a  small 
number  of  outlets  which  reported  loss  sales,  but  second  largest 
sales  v;ere  reported  by  a  larger  number  of  outlets  which  obtained  5O 
percent  or  more  gross  margin.     In  the  medium-high  income  neighbor- 
hoods,  largest  sales  v/ere  not  obtained  by  outlets  v;ith  loss  sales, 

^/    G-ross  weekly  earnings  on  apples  are  shown  in  table  25  as 
"gross  weekly  margin  per  outlet."     It  should  be  distinctly  under- 
stood that  such  a  term  does  not  indicate  v.hether  or  not  any  net 
profit  has  been  made  because  operating  expenses  have  not  been 
deducted. 
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Tabic  25.-  Apples:    Variations  in  Gross  Retail  Margins  :.md  QiJicuitity  of  Apples  Sold 
Weekly  in  each  Income  Area,  as  Reported  by  Nev/  York  City  Rot:-dlers,  March  1940 
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but  by  outlets  realizing  gross  margins  of  5O  percent  or  more  on 
California  oranges.    The  reverse  was  true  in  the  highest-income 
neighborhoods.    One  percent  of  the  outlets  in  the  highest-income 
neighborhoods  averaged  5U2  pounds  per  v/eek  on  loss  sales.  The 
next  largest  sales  v/ere  by  outlets  which  obtained  3O  to  3U  per- 
cent and  50  percent  or  more  gross  margin.    The  stores  in  the 
lowest-income  areas^  which  realized  gross  margins  of  Uo  to  per- 
cent, averaged  the  highest  v/eekly  gross  earnings;  in  all  other 
areas  those  stores  which  sold  California  oranges  at  gross  margins 
of  50  percent  or  more  obtained  the  highest  weekly  gross  earnings. 
However,  the  stores  realizing  such  high  gross  margins  accounted 
for  3  percent  or  less  of  the  retail  outlets. 

jFlorida  Oranges 

Sales  results  on  Florida  oranges  also  differed  greatly  between 
income  areas.    In  no  areas  were  largest  sales  per  outlet  reported 
as  a  result  of  "loss"  prices.    In  the  lowest-income  areas,  largest 
weekly  quantities  per  store  (571  pounds)  were  sold  by  about  one- 
sixth  of  the  stores  which  obtained  I5  to  I9  percent  gross  margin; 
in  all  other  income  areas  largest'  weekly  sales  per  store  were 
reported  by  about  one-eighth  of  the  outlets,  which  realized  from 
1  to  19  percent  gross  margin  (table  26).     In  all  income  areas, 
however,  relatively  large  sales  per  store  per  week  were  made  at 
gross  margins  of  20  to  kO  percent.    The  most  profitable  percent- 
s-ge  margins  for  Tloricia  oranges  were  as  follows:    Low-income  areas, 
35  to  39  percent,  averaging  $6.1^.  gross  weekly  margin  per  outlet; 
medium-low  income  areas,  kO  to  U9  percent,  averaging  $7.38  weekly, 
per'  outlet;  medium-high  income  areas,  35  to  39  percent,  averaging 
$10.60  per  week;  and  high-income  areas,  50  percent  or  more,  viiich 
E^veraged  $32.71  weekly  per  outlet. 

Qjiapef  ruit 

Although  9  percent  of  the  outlets  in  the  lov/est-income  areas,  5 
percent  in  the  medium-low,  6  percent  in  medium-high,  and  2  percent 
in  'the  highest-income  areas  reported  loss  sales,  none  of  these 
groups  had  largest  average  sales  of  grapefruit  per  week.  Largest 
Gales  per  outlet  in  the  lowest-income  neighborhoods  (2S0  pounds 
per  week)  occurred  in  about  one-sixth  of  the  outlets  which  obtained 

gross  margin  of  20  to  2^  percent;  in  the  medium-low  income  areas 
t-y  at)out  one-fifth  of  the  stores,  which  also  obtained  20  to  2^  per- 
/ient  gross  margin;  in  the  medium-high  income  neighborhoods  by  6 
percent  of  the  outlets,  vhich  realized  35  to  39  percent;  and  in 
^^he  highest-income  areas  by  a  small  number  of  outlets  which 
obtained  5O  percent  or  more  gross  margin  (table  27).  Largest 
gross  weekly  margins  per  outlet  were  reported  in  all  but  the 
: iiied.lAm-»hi,^  Innomo  rLoighborhoods  on  gross  margins  of  ^0  percent  or 
more. 
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Table  26.-  Oranges:    Variations  in  Gross  Retail  Ivlargins  and  Quantity  of  Oranges  Sold 
Y/eekly  in  Each.  Income  Area.,  as  Reported  by  Ilew  York  City  Rctaalers,  March  1940  
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gross  margin 
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173 

6.5 

1.48 

2.56 

17 

452 

4.4 

1.01 

4.57 

19 

240 

■6.5 

1.80 

•  4.32 

21 

426 

4.5 

1.22 

5.20 

15 

260 

•6.8 

2.18 

'  5.67 

16 

584 

4.9 

1.55 

9.05 

13 

170 

■7.2 

2.65 

4.50 

6 

567 

5.1 

1.87 

10.60 

5 

186 

•7.1 

2.91 

5.41 

6 

457 

5.2 

2.28 

i  10.42 

1 

420 

11.5 

6.90 

28.98 

1 

202 

5.2 

2.84 

j  5.74 

iuU 

203 

6.5 

1.78 

3.61 

100 

592 

4.4 

•99 

5.86 

1 

542 

3.9 

-1.37 

-7.43 

2 

990 

1  ■ 
i  3.3 

-.28 

1  -2.77 

5 

234 

5.5 

.58 

1.36 

13 

1,164 

i  4.0 

.42 

j  4.89 

8 

199 

■6.3 

1.13 

2.25 

10 

1,101 

i  4.3 

1  .74 

1  8.15 

16 

262 

6.4' 

•1.39 

3.54 

22 

927 

4.6 

j  1.03 

1  9.55 

17 

248 

■6.4 

•1.72 

•  4.27 

20 

865 

4.8 

1  _ 

1  1.50 

!  11.24 

22 

308 

7.2 

•2.33 

•  7.18 

12 

831 

1  5.2 

i  1.64 

!  13.63 

20 

245 

}  7.3 

2.63 

•  6.39 

12 

p.,  100 

j  5.4 

i  1.95 

I  21.45 

10 

226 

8.0 

3.35 

7.57 

8 

945 

1  6.3 

2.72 

i  25.70 

1  1 

1  303 

|-8.7 

■4.41 

1 -13.58 

1 

1  690 

!  8.5 

1  4.74 

!  32.71 

!  100 

'  259 

I.6.8 

1.99 

!'.  5.15 

100 

1  974 

i  4.8 

!  1.25 

'  12.18 

l/    For  e:cplanation  of  income  areas,  see  footnote  2,  table  5,  page  11. 
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Table  27.-  Gracpefrait  and  Benanas:    Vaxiations  in  Gross  Retail  Margins  and  ^entity  of 

Grapefruit  and  Bananas  Sold  Weekly  in  Each  Income  Area,  a^  Reported  by  New  York 

City  Retailers,  I.laxch  1940 
 1  r'tr—  _-(?  ■■  £  1  ^3   


1 

Grai 

jefruit  1 

Bananas 

Aver- 

I 

i 

1 

Aver- 

age 

age 

real- 

Pro- ! 

1 

real- 

Pro- 

Quan- 

ized 

Qaan-  I 

ized 

portion 

tity 

re- 

Aver 

je  gross 

portion! tity  1 

re- 

Average gross 

of  out- 

sold 

tail 

retail  margin 

of  out- i 

sold  1 

tail 

retail  margin 

lets  in 

weekly 

price 

lets  ini 

weekly 

price 

1 

Range  in 

income 

per 

per 

Per 

Per 

income  ; 

per 

per 

Per  [ 

Per 

gross  margin 

area 

outlet 

pound 

pound 

week 

area  ; 

outlet 

po\ind 

pound 1 

week 

Percent 

Pounds 

-X,  ,  

Cents 

XA^  XX  clX  O 

Percent  j Pound sj 

Cents 

Cents! 

TVi  1  1  c 

Low  income 



1 

area  ij 

None  

9 

166 

2.8 

-.35 

-.58 

214 

3.0 

-.75 

-1.61 

1-14  percent  

24 

200 

3.6 

.35 

.70 

27 

152 

4.0 

.31 

.47 

15  -  19  percent 

18 

203 

3.7 

.64 

1.30 

12 

128 

4.1 

.69 

.88 

17 

280 

.74 

2.07 

3 

55 

0  *  U 

.85 

.47 

25  -  29  percent  

14 

196 

3.6 

.98 

1.92 

1 

40 

4.8 

1.25 

.50 

30-34  percent  

6 

212 

3.0 

.96 

2.04 

3 

257 

3.5 

1.10 

2.83 

35  -  39  percent  

6 

195 

4.4 

1.59 

3.10 

1 

110 

6.3 

2.18 

2.40 

40-49  percent 

3 

137 

4.1 

1.77 

2.42 

3 

IO2 

5.1 

2.30 

2.35 

50  percent  or  more 

3 

183 

7.0 

4.55 

8.33 

— 

— 

Total  or  average  

100 

209 

3.6 

.75 

1.57 

100 

— — 
178 

3.4 

-.22 

-.39 

Medium-lov;  income 

area  Ij 

None  

5 

93 

3.5 

—  .Oft 

—  .0<i 

CO 

1  AO. 

Ifto 

4.1 

_.RP 

—  .CJ9 

1-14  percent  

12 

229 

3.4 

.37 

.85 

97 

4.3 

.35 

.77 

15  -  19  percent  

11 

164 

4.0 

.  IW 

X  .  xo 

1  o 
i.C 

Ibo 

4.4 

.7R 

1  .P9 

20  -  24  percent  

22 

255 

3.8 

.OO 

11 

y3 

5.5 

1  .  <6l 

X .  xo 

25-29  percent  

16 

159 

4.2 

1  in 

X.  lO 

O 

OQA 

4.5 

1  .PR 
X  . 

0. 

ov       o*i  psrcGiiu  

XJ. 

208 

A  O 

A.OO 

9.77 
ei»  (  r 

1^ 

Q7 

c;  0 

D.<i 

X  . 

«    "70  A■T*J-•^T^4■ 
00  percenv  

A  K 
ft.  O 

X  .  Go 

O*  X<J 

2 

346 

P.  P7 

1  .00 

40  -  49  percent  

11 

4.9 

(5.  w 

4.1  R 
ft.xD 

2 

275 

3.3 

X.'xS 

0. 

ZJ^J  peruenu  or  more 

o 
<5 

170 

D.l 

199 

Xw  %y 

1.07 

2.13 

100 

176 

4.4 

.38 

.67 

Medium-high  income 

area  l/ 

None  

6 

178 

3.6 

-.22 

-.39 

50 

204 

4.4 

-.90 

-1.84 

1    -  14  percent  

18 

307 

4.0 

.33 

1.01 

24 

245 

4.7 

.37 

.91 

15  -  19  percent  . 

16 

287 

4.4 

.75 

2.15 

10 

242 

5.4 

.96 

2.32 

20  —  24  nercent 

15 

206 

4.9 

1.09 

2.25 

7 

194 

4.0 

1.08 

2.10 

25  -  29  percent 

21 

365 

4.3 

1.16 

4.23 

3 

248 

5.0 

1.31 

3.25 

30-34  percent 

13 

235 

4.8 

1.53 

3.60 

3 

138 

4.9 

1.59 

2.19 

35  -  39  percent  

6 

373 

5.1 

1.91 

7.12 

p 

170 

5.2 

1.84 

3.13 

40-49  percent 

§ 

194 

4.5 

1.94 

'  3.76 

1 

302 

4.9 

1.97 

5.95 

50  percent  or  more 

2/ 

160 

5.9 

3.06 

4.90 

1  " 

1  - 

- 

- 

1  on 

4.4. 

1.00 

2.82 

100 

216 

-.03 

-.06 

High  income 

1            —  ■■ 

1 

area  l/ 

None  

2 

463 

4.6 

-.15 

-.69 

24 

221 

4.4 

-.67 

-1.48 

1-14  percent 

9 

314 

4.4 

.45 

1.41 

31 

258 

1  5.2 

.39 

1.01 

15  -  19  percent 

11 

415 

4.4 

.74 

3.07 

17 

203 

1  5.8 

.98 

1.99 

<;u  —  li'i  percent; 

ly 

457 

b.U 

1.10 

5.03 

193 

c 

o»  / 

1.27 

2.45 

25  -  29  percent 

18 

4.8 

1.30 

6.01 

1  '4 

197 

5.1 

1.35 

2.66 

30  -  34  percent 

13 

551 

5.5 

1.78 

9.81 

1  4 

259 

1  6.4 

2.10 

5.44 

35  -  39  percent 

14 

574 

5.3 

1.96 

111.25 

1 

213 

1  6.7 

2.44 

5.20 

40  -  49  percent 

11 

548 

6.2 

2.69 

[14.74 

262 

1  8.0 

3.60 

9.43 

50  percent  or  more 

3 

582 

7.5 

3.98 

|23.16 

\  ? 

j  327 

j  7.3 

3.92 

12.82 

Total  or  average 

100 
«  1 — 

482 

i  5.2 

■  1.57 

i  7.57 

;  100 

!  231 

'  5.4 

.73 

!  1.69 

TT  For  e:cplanation  of  income  areas,  see  footnote  2,  table  5,  page  11. 
^    Less  than  1  percent. 
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In  the  lowest-income  and  ineiiuin-high  income  exees,  ^0  percent  of 
all  the  outlets  hanoling  bg^nana?.  suiTered  losDfiS  on  bf.nana  sales; 
in  the  mediuji-lov'  ircoine  areas  35  percent,  and  in  the  hi^-^-h-incone 
areas  2^'-  percent  (tcble  27)  •     In  no  area,  however,  were  sales 
largest  ainong  outlets  selling  at  a  loss.    In  the  loKdst-income 
areas,  largest  vreekly  sales  per  outlet  were  reported  on  gross  mar- 
gins of  30  to  Jrt  percent;  in  madi-'jm-lov:  income  areas,  at  35  39 
percent;  in  medium-high  income- nei^^hborhoods  at  ^0  to  U9  percent; 
and  at  ^0  percent  or  more  in  highest-income  neighborhoods.  High- 
est weekly  gross  earnings  per' store  were  reported  as  followst 
Lov;-income  areas  at  margins  of  j,0  to  3^  percent;  mediii;a-low  areas 
at  margins  of  35  to  39  P°i'cent;  medim-high  areas  at  margins  of 
^0  to- '^9  percent;  and  high  income  areas  at  margins  of  5O  percent 
or  more. 

Pears 

Pears  from  the  western  United  States  axd  also  from  South  America 
v/ere  handled  by  some  of  these  retailers  during  March. 

Largest  sales  per  outlet  handling  pears  from  the  western  United 
States  v;ere  reported  on  gross  margins  of  I5  to  19  percent  in  the 
two  lowest-income  areas;  in  medium-high  income  neighborhoods  on 
gross  margins  of  5O  percent  of  more;  and  in  the  highest-incoma 
areas  on  gross  aargins  of  25  to  29  percent  (table  28). 

G-ross  margins  of  35  "to  39  pei'cent  a ccomppoiied  largest  sales  of 
South  American  pears  in  lowest-income  areas;  3^  to  3''  percent  in 
medium-low  income  neighborhoods;  5^. percent  ormore  in  medium-high 
income  areas;  and  Uo  to;  U9  percent  .in  highest-income  neighborhoods 
(table  23).  •  •    •     .  . 

Tejigerines 

Sales  of  tangerines  v;ere  erratic  and  in  largest  ojis-ntities  per  out- 
let in  the  two  lowest-income  areas.    Relatively  large  weekly  sales 
per  store  were  reported  in  lov;est-income  areas  on  gross  margins  of 
25  to  29  percent,  which  also  resulted  in  highest  weekly  gross  earn- 
ings per  outlet;  and  in  medium-low  neighborhoods  at  gross  margins 
of  20  to  2h  percent,  v/hich  like  vise 'yielded  highest  v/sekly  gross 
earnings  per  outlet  (table  29)  •    In  medi-um-higii  ■  income  areas,  largest 
sales,  were  reported  both  on  35  *o  "^9  percent  gross  margins  and  on 
gross  ma.rgins  of  50  percent  or  more;  and -in  the  highest-income  areas 
on  margins  of  5'^  perceiit  or  more.     In  all  these  instances,  highest 
gross  earnings  per  outlet  per  /week  accompanied  the  largest  vol^ume  of 
sales  per  outlet  per  v;eek. 


Table  28 Pears;    Vaxiations  in  Gross  2etail  Margins  and  ^antity  of  Pears  Sold  Weekly 
in  Each  Income  Area,  as  Bsported  by  llev;  York  City  Retailors,  March  1940 


Tr-»stcm  1 

L  •  5»  J 

pears 

1 

South  Arierican 

T3ear  s 

: 

Aver- ' 

— * 

Aver- 

age 

age 

real- 

real- 

Pro- ' 

i^uan- 

ized 

Fro-      I  Quian- 

ized 

portion 

oity 

re- 

portionltity 

re- 

of out- 

sold 

tail 

Average  gross 

ol  out- 

sold 

tail 

Aver.?Hge  .gross 

lets  in 

v:eekly 

price 

retai! 

.  m.'rgin 

lets  in 

T,'eel:ly 

pricei  retail  margin 

_ 

Bange  in 

income 

per 

per 

per 

Por 

iiicome 

per 

per 

Per 

Per 

gross  margin 

area 

.    —  T  J. 

outlet 

pound 

pound 

weeiS 

area 

outlet 

pound 

poijnd 

v/eeic 

Percent 

Pound,  s 

Cents 

Cents 

loilars 

Percent 

Po'jnds 

Cents 

Ceiits 

Itoliars 

Lovv  moo  me 

area  1/ 

5 

32 

5«8 

-.55 

-.18 

9 

37 

5.5 

-.14 

-.05 

1    —  14  percent 

22 

104 

6.0 

.58 

•  60 

21 

111 

5.7 

w 

.55 

•  WW 

.59 

Iz}  —  ly  percent 

24 

1C.'4 

6»8 

1.15 

2.23 

14 

X^ 

155 

6.4 

1.03 

1.58 

2u  —  24  percent 

19 

115 

6.9 

1.50 

1.72 

24 

173 

6.6 

1.48 

2.56 

<50  -  percent 

19 

102 

7.1 

1.88 

1.92 

14 

185 

7.0 

1.90 

3.52 

30  -  34  percent  

5 

141 

7.8 

2.43 

3.43 

11 

128 

7.6 

2.39 

3.06 

35  -  39  percent  

2 

115 

7.4 

3.00 

6 

196 

6.4 

2.35 

4.61 

40  -  49  percent  . 

3 

115 

6.1 

2.64 

3.04 

1 

69 

7  n 

7  1  n 

50  percent  or  raore 

1 

69 

13.3 

D.  xD 

Xtio 

CO 

X.  (  w 

100 

141 

D 

X  .*±o 

7. OR 

Medium— low  income 



area  1/ 

None   ■  

4 

35 

5.7 

-.5? 

-.18 

6 

30 

0  .  Q 

—  X  .OX 

-.4R 

1    —  14  percent 

18 

82 

6.5 

.71 

•00 

p. 

ao 

.73 

15  -  19  percent  

15 

169 

7.0 

p.  OR 

Ix 

JX 

6.7 

X  •  xv 

1.00 

di)  —  <3'±  percent  

24 

100 

1  .no 

X  .  Uw 

1  .r.o 

7R 

7.4 

1  •oO 

X  • 

l.?0 

<do  *  percenu  

Id 

7.1 

1.39 

?.51 

74. 

0  / 

8.0 

2.19 

1,91 

14 

92 

8.7 

2.74 

2^52 

109 

7.8 

2.40 

35-33  percent  

9 

F7 

O.  1 

3.21 

2."'  5 

I 

XwH 

7.5 

?.61 

^  .  wx 

2^71 

40  -  49  percent  

A 

4,08 

1^G8 

xX 

X 

9 .6 

A. 7"^ 

0»  '  X 

4.57 

50  Tiercpnt  or  morp 

Total  or  aver ace 

'  100 

lOP 

7.4 

1.66 

1.69 

100 

.  .  . 

2.13 

l.&u 

jyiecLiuiu— xixgLi  mcomo 

1  

area  i/ 

c 
5 

31 

6.2 

-.59 

-.18 

12 

33 

4.9 

-.95 

-.31 

1    —  14  percent  

9 

85 

0.4 

•  53 

.45 

11 

68 

7.5 

.90 

.61 

15  —  19  percent 

15 

92 

7  / 

/  .4 

1.11 

7 

1  no 

6.8 

1.15 

1.15 

c\>  percent 

2d 

Or? 

73 

7.7 

1.73 

1.P6 

77 

7.5 

1.72 

1.41 

—  percenx* 

P,P, 

8.3 

1.96 

x^ 

71 

(  X 

7.9 

2.12 

1.51 

30  —  34  percent  

14 

95 

8.4 

2.67 

2.54 

16 

X^ 

90 

8.4 

2.68 

2.41 

35  -  39  percent  

7 

79 

A-Q 
o  * 

3.31 

2»61 

7 

* 

34 

8.4 

3.04 

2,55 

40  -  49  percent  

O 

J-OO 

4.06 

5.60 

9r.9 

4.35 

3.00 

50  percent  or  mure 

]_ 

6.00 

13.60 

1 
X 

12.0 

6.00 

13.30 

Total  or  average   

'■  lOO 

^-^^  

8.0 

1 .71  ' 

X  .  '  X 

— 77  — 

■T,9 

1.58 

xHgD.  inCOZQQ 

curea  1/ 

3 

123 

b.D 

-1.21 

-1.49 

2 

92 

5.9 

—43 

-.40 

1    —  14  percent  

8 

70 

7.5 

.82 

.57 

4 

46 

8.0 

.65 

•  30 

15  —  19  percent 

11 

100 

7  7 
I  •  I 

1.29 

1.29 

9 

92 

7.5 

'  1.31 

1.21 

<£U  —  <i4  percent 

83 

O  "Z 

o.o 

1.87 

1.55 

15 

70 

8.0 

1.73 

1.25 

—  <53  peroeno 

luy 

3.0 

2.>12 

2.31 

14 

88 

8.2 

2.17 

1.91 

rsCj  •   1^4.   TV /3  "p r» oTrf" 

15 

75 

8.8 

2.81 

2.11 

17 

112 

8.5 

2o58 

3.00 

35  -  39  percent 

10 

100 

9.8 

3.64 

3»64 

13 

91 

9.2 

0.  39 

3.08 

40-49  percent  

11 

1  97 

L0.5 

4.55 

4.41 

20 

121 

11.0 

4.89 

5.92 

50  percent  or  more 

3 

32 

Llo8 

6.89 

2.20 

6 

13.5 

7.25 

8.12 

Total  or  average 

lOo 

91 

8.b 

2^32 

2.11 

100  ■ 

y6 

9.3 

3.24 

3.iT" 

1/    For  explanation  of  i^icoae  ai'eas,  see  footnote  2,  t£.ble  5,  page  11. 


South  AnB  rican  Grapes 


Market  men  might  lo2:ically  expect  a- semi-luxury  and  " out-of-season" 
product,  lii<:e  South  Ai^erican  grrpes,  to  sell  only  in  hif:h-income 
areas.     The  facts  are,  hovrever,  that  largest  weekD.y  sales  per  store 
(139  pounds)  v/ere  reported  "by  a  group  of  outlets  in  the  medium- 
lov/  income  areas  (on  a  gross  ma.rgin  of  25  to  29  percent);  and  sec- 
ond largest  sales  (I8O  pounds)  "by  a  small  numloer  of  stores  in  lov'est- 
income  neighhorhoods  (on  a  gross  margin  of  3'-'  'to  3^^  percent) 
(TaDle  29) •     In  both  instances,  highest  gross  vreekly  earnings  per 
outlet  also  were  reported.    Largest  sales  reported  in  medium-high 
income  areas  were  only       po'unds  per  week  (at  a  margin  of  25  to  29 
percent);  and  in  highest-income  6.reas  did  not  exceed  9^  pounds  per 
outlet  per  week  (on  margins  of  kO  to  ^9  percent)  (table  29).  The 
higher  prices  per  pound  charged  in  the  higher-income  areas  probably 
restricted  the  vol\ime  of  sales  to  some  extent. 

Pineapples 

Largest  weekly  sales  of  fresh  pineapples  per  store  (359  pounds) 
were  reported  by  2  of  the  72  retailers  in  medium-high  income  areas. 
This  volume  of  sales  coincided  v,lth  largest  gross  weekly  earnings 
per  outlet  in  these  areas  (table  30) •    Second  highest  sales  (222 
pounds  per  store  per  week)  were  reported  by  about  one-eighth  of  the 
outlets  in  the  lovrest-income  areas.    The  same  outlets  also  had  the 
highest  gross  weekly  earnings  per  outlet.    In  no  instance  in  any  of 
the  various  income  areas,  were  largest-  sales  reported  when  lowest 
gross  margins  v;ere  obtained  or  as  a  result  of  loss  sales. 

Strawberries  _  ■  _ 

In  all  income  areas,  the  majority  of  retail  outlets  handled  strav/- 
berries  on  relatively  low  pe'rcentage  gross  margins.    In  the  lowest- 
income  area  81  percent  and  in  the.  medium-low  income  areas  percent 
of  the  outlets  handled  strav;berries  on-  gross  ma,rgins  of  from  1  to 
19  percent.    Comparable  figures  in  the' other  income  areas  were  as 
follows:    Medium-high  5I  percent,' and  highest  '46  percent.  Straw- 
berry sales  lend  support  to  the  theory. that  retailers  are  less "likely 
to  obtain  a  large  percentage,  margin  on- a  high-priced  produce  tlian  on 
a  low-priced  product,  and  that  percentage  margins  tend  to  be  narrov/ed 
as  the  price  per  pound  increases.    Even  sb,  it  should  be  noted  that 
largest  sales  per  outlet  in  lowest-income  and  medium-high  income 
areas  v/ere  reported  by  stores  v/hich  realized  from  25  to  29  percent 
gross  margin;  while  in  the  highest-income,  neighborhoods,  largest 
sales  were  reported  on  35  "to  39  percent  gross  margins  (table  3O)  • 
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Tatle  29 Tangerines  and  South  Amierican  grapes:    Variations  in  Gross  Retail  lAargins  and 
Quantity  of  Tangerines  and  Gouih  Ainf=!rican  Grapes  Sold  Weekly  in  Each  Income  Area,  as 
Beported  "by  ITew  Yorl:  City  Retailers,  Ivlaxch  1940 


Range  in 
gross  margin 


Low  income 
area  _l/ 

None   

1-14  percent 
15  -  19  percent 
20-24  percent 
25-29  percent  . 

30  -  34  percent  

35  -  39  percent  

40  -  49  percent   

50  percent  or  more 

Total  or  average 


10^ 


Medium-lo 
area 
None 
1 

15 

20 
25 
30 
35 
40 


income 


14  percent 

19  percent  

24  percent 
29  percent 

34  percent  

39  percent  

49  percent  

50  percent  or  more 
Total  or  average 

Medium-high  income 
area  ij 

None  

1-14  percent  

15-19  percent 
20  -  24  percent 
25-29  percent 
30  -  34  percent 
35  -  39  percent 
40  -  49  percent 
50  percent  or  more 

Total  or  average 

High  income 
area  l/ 

None  

1-14  percent. 
15  -  19  percent 
20  -  24  percent 
25  -  29  percent 
30-34  percent 
35  -  39  percent 
40  -  49  percent 
oO  percent  or  more 

To^tal^  or  average 


Pro- 
portion 
of  out- 
lets in 
income 
area 


Percent 


15 
17 
12 
3 
17 
9 
6 
9 
12 


6 
14 
14 
11 
22 
17 
8 
8 


9 
16 
14 
18 

9 
16 
12 

2 

4 


Toa 


11 
15 
5 
9 
12 
15 
15 
14 
3 


ennes 


Quan- 
tity 
sold 
v/eekly 
per 
outlet 


Pounds" 


64 
80 
65 
40 
368 
213 
160 
180 
31 
1W 


Aver- 
age 
real- 
ized 
re- 
tail 
price 
per 
pound 


3.7 
5.3 
5.2 
9.5 
5.9 
3.9 
5.2 
4.8 
7.2 


0.3 


60 
160 
304 
470 
58 
38 
67 
53 


26 
47 
50 
74 
36 
77 

160 
10 

160 
~T2" 


"TDD" 


80 
78 
115 
158 
65 
79 
66 
55 
160 


5.0 
5.2 
5.3 
5.5 
6.1 
7.5 
7.8 
7.8 


7.2 
7.6 
8.9 
8.4 
9.5 
9.3 
7.3 
9.0 
6.2 


!.l 


■B2 


6.8 
7.9 
7.8 
8.2 
9.2 
7.5 
11.0 
11.3 
17.1 


Average  gross 
retail  marrin 


'South  American  grggpes 


i'er 
pound 


Cents 


Per 
•week 


Dollars 


-.62 
.50 
.88 

2.001 
1.481 
1.281 
2.001 
2.111 
4.00! 


-.40 
.40 
.57 
.80 
5.45 
2.73 
3.20 
3.80 
1.24 


-.17 
.61 
.94 
1.13 
1.65 
2.43 
2.65 
3.62 


T7^ 


-.46 
.69 
1.58 
1.84 
2.50 
3.03 
2.63 
4.00 
4.03 
2.2^ 


-.10 
.98 
2.86 
5.31 
.96 
.92 
1.91 
1.92 


Pro- 

portion 
of  out- 
lets in 
income 
area 


Percent 


23 
32 
19 
10 
10 
3  • 


Quan- 
tity 
sold 
vreekly 
per 
outlet 
Pounds 


1 Aver- 
age 
real- 
ized 
re- 
tail 
price 
per 
pound 
Cents 


9 
26 
19 
16 
12 
14 
2 
2 


-.12 
.32 
.79 

1.36 
.90 

2.33 

4.21 
.40 

6.45 


1.62 


^72" 


-1.02 
.58 
1.30 
1.80 
2.53 
2.35 
4. CO 
5.14 


-.82 
.45 
1.50 
2.48 
1.64 
1. 
2 
2 


20 
22 
13 
19 
9 
8 
6 
3 


.86 

.64 

.83 


9.25114.80 


7 

13 
12 
13 
14 
12 
10 
13 


44 
108 
51 
75 
87 
180 

40 


26 
63 
28 
54 
189 
35 
40 
20 


8.0 
7.5 
10.7 
9.6 
7.8 
6.3 

9.5 


9.6 
10.3 
13.9 
12.6 

9.4 
15.2 
14.2 
16.0 


Average  gross 
retail  margin 


Per 
pound 


Cents 


-1.48 
.58 
1.31 
2.04 
2.00 
2.06 

4.50 


T54 


-1.54 
.97 

2.32 
2.65 
2.44 
4.71 
5.50 
7.50 


Dollars 


lloO  '  2.16 


20 
30 
23 
26 
45 
34 
40 
40 


2^ 


2.501  2.05" 


48 
36 
41 
45 
52 
50 
66 
94 
68 


JJ     For  explanation  of  income  areas,  see  footnote  2,  ta"ble  5,  page  iTT 


12.2 
15.7 
14.3 
15.4 
15.1 
17.1 
13.7 
17.9 


14.6 


15.5 
16.8 
16.9 
16.3 
16.4 
19.0 
21.7 
25,6 
34.3 


-1.73 
1.09 
2.50 
3.47 
3.97 
5.54 
5.10 
7.75 


2770 


-.94 
1.58 
2.87 
3.48 
4.39 
5.96 
8.17 
'11.48 
113.05 


20.5  I  oT74 
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Tatle  30.-  Pineapples  and  Stiai'-berries:    Variations  in  Gross  Hetail  Margins    and  Quantity 
of  Pineanples  and  Strav/berries  Sold  "A'eekly  in  Er-Cii  Income  Area,  as  Reported  "by  Nev/ 

 ]  York^City  Bctailers,  L'arch  1D4Q  

'  Pmogoples  ]^    !  '  Strav/berries 

1  VAVOT- 


Hange  in 
gross  margin 


Lov:  income 
area  ij 

Kone   

1  -  14  percent 
15  -  19  percent 
20  -  24  percent 
25  -  29  percent 
30  -  34  percent  . 
35  -  39  percent 
40  -  43  percent  •  ■ 
50  percent  or  more 

Total  or  average 


Pro- 
portion 
of  out- 
lets in 
incoiae 
cU.'ea 


Percent 


income 


Medium-lo 
area 

None  

1    -  14  percent 


15  - 

20  - 
25  - 
30  - 
35  - 
40  - 


19  percent 
24  percent 
29  percent;.. 
34  percent 
39  percent 
49  percent  .. 
50  percent  or  more 
Total  or  average 


sge 
real- 

i  zed 


,re- 
I  tail 


Qiian- 
tity 
sold 

v.'eeklyj  price 
per  [per 
_out]._^et 
Poimas  Cents 


Average  gross 
re  tail  nr.rgin 
" er     [  Per 
cun.d!  vreek 


Quan- 
tity 
sold 
lets  injv/eekly 
income  'per 


pro- 
portion 
of  out- 


age 
real- 
ized 
re- 
tail 
price 
per 
pound 


Average  gross 
retail  margin 


Medium-high,  income 
area  1/ 

None  

1-14  percent 

15  -  19  percent 

20  -  24  percent 

25  -  29  percent- 

30  -  34  percent  

35  -  39  percent  . 

40  -  49  percent 

50  percent  or  more 
Total  or  average 

High  income 
area  l/ 

None  

1-14  percent  

15  -  19  percent.  .  . 

20  -  2^  percent 

25-29  percent 

30  -  34  percent 

35  -  39  percent  . 

40  -  49  percent  . 

^  percent  or  more 
Total  or  average      |  100 
ly    For  explanation  of 


,  page  11. 


Inte rpretation  of  Data  on  Gross  Marggilns 


Care  should  "be  used  in  interpreting  gross  margins  on  fruit  "because 
meny  factors  are  involved.     There  is  danger  in  the  "belief,  v/hich 
maay  have,  that  all  retail  margins  are  too  high.    It  is  also  unwise 
to  accept  margins  as  they  are  with  indifference. 

Preliminary  conclusions  reached  thus  far  in  this  study  Indicate  that: 


1»    These  data  should  not  "be  accepted  as  proof  that  fruit  con- 
sumption can  he  increased  by  raising  percentage  margins 
through  elevation  of  retail  prices. 

2«    Housevaves  are  prohahly  attracted  to  outlets  which  seem  to 
offer  produce  at  relatively  low  prices  axid  presumably  oper- 
ate on  low  margins.    It  seems  likely,  however,  that  few 
housewives  have  an  accurate  knowledge  of  margins.  The 
degree  to  v/hich  they  distinguish  "between  small  differences 
in  fruit  prices  seems  pro"blematical . 

3*    Convenience  and  service  appeal  to  housewives  and  are  impor- 
tant factors  in  determining  where  housewives  "buy  fruit. 

The  judgment  of  the  retailer  as  to  the  relative  opportuni- 
ties for  profit  is  an  important  factor  affecting  the  sales 
of  any  fruit.    The  retailer  is  in  business  to  make  a  living 
for  hiiiself.    He  tends  to  favor  those  commodities  which 
give  promise  of  a  good  volume  of  business  at  a  gross  margin 
per  unit  which  brings  him  the  best  returns  possible  from 
his  business  for  his  investment  and  labor. 

5*    There  seems  to  be  little  room  for  doubt  that  the  retail 

marketing  of  fruit  can  be  improved.    Consideration  of  re  fail 
margins  seems  to  be  an  important  aspect  of  the  problem  of 
improving  the  retail  phase  of  marketing. 

6.    Those  who  deal  with  retailers  and  value  their  goodwill  prob- 
ably find  it  necessary  to  help  retailers  handle  frait  on  a 
profitable  basis.    Doing  this  may  include  suggestions  which- 

(a)  help  them  to  give  better  service  to  customers; 

(b)  Assist  in  reducing  spoilage; 

(c)  improve  display  and  care  of  fruit; 

(d)  assist  in  working  out  a  more  scientific  and  equi- 
table basis  for  pricing;  and 

(e)  help  them  buy  more  wisely. 
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SPOILAG-S  Aim  ERUIT  SALES 


As  previously  stated,  the  extent  of  spoilage  or  waste  (which  a 
retailer  normally  incurs  in  hanaling  a  p-iven  fruit)  affects  the 
intensity  of  merhandising  effort  as  well  as  the  c-ross  earnings  or 
profits  on  that  fruit.     3i:»oilage  differed  for  various  fruits  and 
among  retail  cutlets.     Spoilage  is  a  nore  serious  prohlem  on  high- 
priced  items  than  on  lower  priced  items. 

Spoilage  on  Selected  Truits  for  Each  Tyj-.e  of  _ Cutlet 

Apples .-  Average  spoilage  on  eastern  _a.p pies,  during  March  (5«^  po'-onds 
per  lOO)  was  2.1  pounds  greater  than  that  reported  during  ilovemoer 
(3»3  pounds).    Highest  average  spoilage  (6.3  poionds)  was  reported  "by 
independent  grocer;/'  stores,  and, lov/est  (3vl  pounds)  hy  pushcart  oper- 
ators (ta'Dle  31)  •    ^i^-  average  spoilage  on  western  apples  was  also 
higher  in  March  than  in  llovemher  (^-.U  pounds  compared  with 
pounds  per  100,  respectively).    On  western  apples  the  highest  aver- 
age spoilage  was  incurred  oy  chkin  grocery  stores  (6  pounds  per  100), 
and  the  lov;est  by  v/agon  or  motor  hucksters. 

Oranges.-  In  March  there  was  little  difference  in  the  average  spoil- 
age reported  on  California  oranges  (3'1  pounds  per  lOO)  and  Florida 
oranges  (3*3  pounds  per  lOO).    Hov/ever,  spoilage  of  California 
oranges  averaged  about  three-fifths  of  a-,  pound  less,  during  March 
than  during  November,  while  spoilage  of  Florida,  orejages  v/as  three- 
tenths  of  a  pourd  higher  during  March.    Largest  spoilage  of  Florida 
oranges  (3»7  pcunds  perlOO)  .was  reported  by.  chain  grocery  stores 
and  independent  meat  markets,  and  smallest  spoilage  (1.4-  pounds  per 
100)  by  pushcart  operators.     In  the  case  of  California  oranges, 
chain  grocery  stores  and  independent  fruit  stands  reported  the  most 
spoilage  (3.3  pounds 'per  lOO)  and  pushcart  operator's  the  least 
(2.3  pounds  per  lOO)  (table  3I). 

G-rapefru.it .-  Grapefruit  spoilage  in  March  C-i-.y  pounds  per  lOO)  was 
more  than        percent  greater  than  during  November  (3  povjads  per 
100),  and  ranged  from  3 'POunds  by  pushcarts  and  hucics.ters  to  6.1 
pounds  in  chain  grocery  stores. 

Bananas.-  Banana  spoilage  v;as  also  hip^her  during  March  (S.l  poixnds 
per  100  compared  with  6.^  pounds  in  llovember) ,  and  ranged  from  3*9 
pounds  by  pushcart  operators  to  8.8  pounds  in  independent  fruit  and 
vegetable  stores.. 

Pears.-  Average  spoilage  on  pears  from  the  vrestern  United  States 
during  March  was  3*2  pounds  per  100,  and'  on  South  American  pears  it 
was  U,6  pounds  per  100.     In  both  crses,  spoilage  was  highest  in 
chain  grocery  stores  and  lowest  on  pushcarts.. 
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Pineapples.-  Average  apoilage  on  fresh  pineapples  rpn^i^ed.  from  8.2 
pounds  in  chain  grocery  stores  to  no  spoilage  reported  "by  hucksters 
and  averaged  6  pounds  for  all  outlets. 

Tangerines .-  There  v^as  a  wide  range  in  spoilage  of  tangerines. 
Pushcarts  were  lowest  with  3  pounds  per  100  and  chain  grocer^--  stores 
highest  with  10. 7  pounds.     Spoilage  averaged  7»5  pounds  per  100. 

G- rapes.-  During  l^ovember,  spoilage  on  grapes  from  the  western  United 
States  v;as  relatively  high  (8.2  pounds  per  lOO),  while  in  March  the 
average  was  only  U.7  pounds.     In  the  case  of  South  American  grapes, 
hov;ever,  spoilage  ranged  frcn  I3.2  pcands  per  100  in  chain  grocery 
stores  to  7»8  pounds  Dy  pushcart  operators,  and  averaged  11.1 
pounds  per  100  for  all  stores  (taole  31). 

Strawberries.-  Considering  the  earliness  of  the  season,  spoilage  on 
stravrberries  seems  to  have  been  relatively  lovr,  averaging 
pounds  per  100  for  all  outlets,  and  ranging  from  6.2  pounds  in  inde- 
pendent fruit  and  vegetable  stores  to  no  spoilage  reported  by  push- 
cart operators. 

Other  fruits.-  Average  spoils-ge  on  avocado  pears  was  7*5  pounds  per 
100;  on  honeydew  melons  3.2  pounds,  and  on  South  American  plujns 
8.6  pounds.    As  was  previously  shovm  (table  2)  average  spoilage  for 
all  fruits  was  ^.5  pounds  per  100. 

Spoilage,  Prices,  and  Margins  on  Selected  Fruits  Related  to 

Volume  Haiidled 

Apples .-  A  slight  inverse  relationship  existed  during  March  betv/een 
quantities  of  eastern  and  western  apples  handled  v/eekly  and  the 
spoilage  incurred  per  100  pounds.    However,  the  relationship  is  not 
nearly  as  pronounced  as  during  November.    Average  realized  retail 
prices,  retail  margins  per  poiind  and  percentage  retail  mar?:ins  v;ere 
nearly  alike  in  all  volume  groupings  (table  32)»     It  is  probable 
that  apples  coming  out  of  storage  in  March  are  much  more  uniform 
as  to  grade  and  pack  than  those  fo'uhd'in  stores  in  November  and 
that  such  uniformity  also  holds  with  respect  to  spoilage. 

OraurTes.-  Spoilage  of  California  oranges  averaged  U  pounds  per  100 
in  stores  handling  less  than  50  pounds  per  v;eek,  and  2.3  I'Ounds 
(or  ^'r2  percent  less)  in  stores  handling  1,000  pounds  or  more  per 
week.     Retail  prices  and  margins  were  also  considerably  lower  in 
the  outlets  v;hich  handled,  large  volumes. 

Similarly,  spoilage  in  Jlorida  oranges  averaged  U.7  pounds  in  stores 
handling  less  than  50  pounds  per  vjeek,  and  3  pounds  (or  36  percent 
less)  in  stores  handling  2,000  pounds  or  more  per  week.     The  aver- 
age realized  retail  selling  price  was  less  and  the  gross  r.iargin  per 
pound  was  less  with  the  larger  volume  than  v;ith  the  smaller  volume. 
Only  a  small  proportion  of  these  outlets,  handled  the  large  quanti- 
ties per  week  (table  33)* 
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Grapefruit.-  The  quantity  of  p;rapefruit  handled  v;eekl,y  seemed  to 
have  little  or  no  effect  on  the  rate  of  spoilage  incurred  during 
March.     In  fact,  spoilage  uas  slightly  hi~her  per  100  pounds  in  the 
stores  handling  the  largest  quantities  per  week,  and  margins  were 
slightly  higher  (table  3U). 

Tangerines.-  Although  only  2lU  outlets  handled  tangerines,  the 
quantity  sold  v.'eekly  seems  to  have  had  an  important  influence  on 
spoilage.  One-fifth  of  the  stores  handled  less  than  Uo  pounds  a 
week  and  reported  I3  pounds  spoilage  per  100,  in  comparison  v/ith 
spoilage  of  6.1  pounds  per  100  in  22  percent  of  the  stores  vthich 
sold  120  pounds  or  more  per  week  (table  3^). 

Bananas.-  The  experience  of  the  S7''+  retailers  handling  bananas  was 
varied  but  there  seems  to  have  been  a  tendency/  for  spoilage  to 
decrease  as  volume  handled  increased.    VTien         pounds  or  more  of 
bananas  were  sold  weekly,  spoilage  was  27  percent  less  per  100 
pounds  than  when  less  than  ^0  pounds  per  week  were  sold  (table  35)* 
Margins  were  low  in  all  volume  groups. 

Pineapples.-  \'Ihen  less  than  100  pounds  of  fresh  pineapples  were 
sold  weekly,  spoilage  exceeded  7  pounds  per  100.    One-fifth  of  the 
stores  which  handled  100  pounds  or  more  per  week,  however,  reported 
spoilage  of  pineapples  32  percent  lower  than  stores  handling  less 
than  50  pounds  per  week  (table  35 )• 


Table  34.-  Relation  of  Physical  Volume  of  Gr^efruit  and  Tangerines  Sold  Vfeekly 

Per  Retail  Outlet,  to  Spoilage,  Prices  and  Maxgins,  as  Reported  by  IJev:  York 
  City  Retailers,  I'.arch  1S'40  


1 

AVira^e 

Gross 

retail 

t 

Spoilage  per 

realized 

mar 

gin 

Range  in  quantity 

100  pounds 

retail 

Perc sntage 

Percenta^'e 

sold  Treekly 

TjUTchnsed 

price  per 

Per 

of  realized 

of  outlets 

per  outlet  (pounds) 

Founds 

Index 

pound 

pound 

retail  price 

handling  1/ 

Cents 

Cents 

Percent 

Percent 

Grapefruit: 

liess  thsn  50  

4.7 

100 

4.5 

1.0 

22 

14 

50    -  99  

4.5 

98 

4.5 

1.1 

24 

23 

100  -  199  

4.7 

100 

4.5 

1.2 

26 

18 

200  -  299  

4.4 

94 

4.5 

1.1 

24 

12 

300  -  499  

4.6 

98 

4.7 

1.2 

26 

17 

500  -  939  

4.8 

102 

4.9 

1.5 

31 

12 

1000  or  .nore  

4.8 

102 

4.4 

1.2 

27 

4 

Tanf:^:'^!iies; 

Te^':i  ^.v;^,a  40  

13.0 

100 

8.4 

2.1 

25 

20 

40    -  -'3  

10.2 

78 

8.4 

2.2 

26 

36 

80  :'.19  

9.3 

72 

8.1 

2.1 

26 

22 

120  or  nore  l 

^ — f  ■  M    ■■       r-  — 

6.1 

47 

6.6 

1.7 

26 

22 

T7  (Grapefruit  was  hpoifiled'  by  17175  retail  outlets;  tangerines  by  214  retail 
ouTLets. 
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Tatle  35.-  Relation  of  Piiyj-ical  Volume  of  Bananas  and  Pineapples  Sold  (Veekly 
Per  Retail  Outlet,  to  Spoilpse,  Prices  and  Ilargins,  as  Reported  "by  New 
York  City  Retailers,  l.iarcli  1940 


I  Average 
realized 
retail 
selling 
price  pel 
poimd 


Range  in  quantity 

sold  v;eekly 
per  outlet  (pounds) 


Bananas: 


Less  than 
50    -  99 
100  -  149  ... 
150  -  199 
200  -  239 

300  -  499  

500  or  more 


50 


Spoilage  per 
100  pounds 
purchased 
Pounas 


index 


9.4 
9.0 
7.8 
8.2 
9.0 
8.8 
6.9 


100 
96 
83 
87 
96 
94 
73 


100 
103 
68 


■^-in-; 


4.9 
5.0 
5.0 
5.1 
4.9 
5.0 
4.4 


Pineapples; 

Less  than  50   i  7.1 

50    -    99   I  7.3 

100  or  more  |  4.3    ,     .   ,  

T7  Bananas  ivere  handled  "by  874  retail  outlets;  pine.'spples  "by  336  retail 
Ltlets. 


5.4 
5.4 
5.1 


u-rois  retail 
margin  


Per 

poi-ind 

CenVF 


.3 
.4 
•  3 
.4 
.3 
.4 
.3 


1.3 
1.4 
1.4 


Percentage 
of  re'J-ized 
retail  price 


Percent" 

6 
8 
6 
8 
6 
8 
7 


24 
26 
27 


Percentage 
of  outlets 
handling  l/ 


Perc jnt 

5 
22 
22 
15 
16 


35 
44 
21 


ou 


Pears.-  Jor  both  v/estern  United  States  and  South  American  pears,  the 
quantities  sold  v/eekly  per  store  -seems  to  have  had  considerevble 
influence  on  spoila.ge.    On  pears  from  western  Uni'ted  States,  spoil- 
age in  stores  handling  ^00  pounds  or  more  per  week  was  ^1  percent 
less  per  hundred  pounds  than  in  stores  v.hich  handled  less  than  ^0 
pounds  per  week,  and  retail  prices  and  gross  margins  were  also  lower, 

On  pears  from  South  America,  spoilage  was  53  percent  less  per  100 
pounds  in  stores  handling  200  pounds  or  more  per  week  than  in  stores 
which  handled  less  than  50  pounds  per  week  (table  36). 

Strawberries.-  Only  a  small  number  of  outlets  (217)  handled  straw- 
berries, and  the  differences  in  spoilage  per  100  pounds  were  not 
large  (table  37 )• 

DISPLAY  AlTD  SALES 

Information  on  displays  of  apples  ana  oranges  obtained  during  August 
and  November  1939,  and  during  March  IS'^O,  indicate  that  most  retail- 
ers devote  some  attention  to  their  display.  It  does  not  seem  likely 
they  v/ould  do  this  unless  they  thought  it  helped  them  to  sell  fruit. 


Size  of  Display 

It  was  found  during  August  and  Kovember,  and  again  during  March,  that 
when  the  space  devoted  to  display  v/as  enlarged,  the  oua.ntities  of 
apples  and  oranges  sold  also  increased  but  not  alv/ays  at  the  same  rate 
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(table  J)S  and  39 )•    This  indicates  that  display  and  volume  of  sale 
are  affected  "by  each  other,  hut  it  does  not  show  how  important  this 
effect  is.    The  information  can  at  least  be  used  "by  dealer-service 
men  in  estimating  the  volume  of  business  of  retailers  upon  whom 
they  call. 


Ta^ble  36.-  Halation  of  Physical  Voluae  of  Pears  Sold  Weekly  Per  Retail  Outlet, 
to  Snoilage,  Prices  and  i/iargins,  as  Reported  by  New  York  City  Retailers, 

March  1940 


Average 

Gross 

retail 

realized 

margin 

retail 

Percent- 

selling 

age  of 

Range  in  quantity 

Spoilage  per  100 

price 

realized 

Percentage 

sold  vreekly 

pounds  purchased 

per 

Per 

retail 

of  outlets 

per  outlet  (pounds) 

founds 

Index 

pound 

pound 

price 

handling  _l/ 

V<'estem(U.S.  jpears: 

Cents 

Cents 

Percent 

Percent 

Less  than  bO  

5.1 

100 

7.9 

Trg- 

24 

52 

50    -  99  

4.3 

84 

8.0 

2.0 

25 

21 

100  -  199  

3.5 

69 

7.7 

1.9 

25 

16 

200  -  299  

3.5 

69 

7.7 

2.1 

27 

7 

300  or  more   

2.5 

49 

6.6 

1.2 

18 

4 

South  American  pears: 

Less  than  bO  

6.6 

100 

8.1 

2.0 

25 

50 

50    -  99  

5.9 

83 

3.3 

2.3 

23 

25 

100  -  193  

3.7 

55 

8.2 

2.6 

32 

15 

200  or  more  

3.1 

47 

7.3 

2.3 

30 

10 

1/    Vfestem  pears  were  haxviled  by  825  retail  out! 

.ets;  i 

South  American  pears 

by  337  retail  outlets. 


Table  37.-  Relation  of  Physical  Volume  of  Strav/berries  and  South  American  Grapes 

Sold  Yfeekly  Per  Retail  Outlet,  to  Spoilage,  Prices  and  Margins,  as  Reported 
 ]>JLJ^^ J  York  City  Retailers,  March  1940  


Average 

Gross 

retail  ' 

re;  J-ized 

margin 

retail 

'Percent-' 

selling 

jage  of 

Range  in  quantity 

Spoilage. per  100 

price 

realized 

Percentage 

sold  weekly 

rounds  purchased 

per 

Per 

retail 

of  outlets 

per  outlet  (po\mds)  ' 

Pounds 

Index 

pound 

pound 

price 

handling  1/ 

Stravfberries: 

Cents 

Cents 

Percent 

Percent 

Less  than  20'  

5.8 

100 

27^3" 

4.0 

15 

46 

20    -  39  

5.9 

102 

24.8 

4.3 

17 

22 

40    -  73  

4.6 

79 

25.5 

4.6 

18 

16 

SO  or  more  

5.5 

95 

22.9 

3.7 

16 

16 

South  American 

gropes: 

Less  than  30  

12.9 

100 

15.1 

2.7 

18 

43 

30    -  59  

10.3 

80 

16.5 

3.9 

24 

31 

60    -    99.  -  

11.7 

91 

16.2 

4.1 

25 

13 

100  .or  more 

10.6 

82 

15.7 

^  5.3 

1 — — ^  — - 

34  

13 

T/  §trav;berries  T/ere  handled  by  217  retail  outlets;  South  Americaia  gre5;)es 
by  334  retail  outlets. 
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These  data  (tables  38  and  39)  show  that  the  outlets  as  a  whole 
devoted  more  space  to  oranges  than  to  app].es.  It  also  appears 
that  orange  sales  averaged  larger  than  apple  sales  vmen  the  dis- 
play space  v/as  approx'j  nately  the  saise  size.  This  geaeral  situa- 
tion did  not  hold  true  in  all  t^-pes  of  outlets,  and  was  not  ttue 
of  wagon  or  motor  hucksters.  It  was  outstandingly  true  of  chain 
grocery  stores. 

Eye  Appeal  of  Display 

Each  emimerator  was  required  to  rate  the  fruit  and  vegetable  dis- 
play of  each  outlet  according  to  his  ideas  of  "excellent,"  "good," 
or  "poor."    Altogether,  aoout  as  many  were  rated  "poor"  as  were 
rated  "excellent"  (ta"ble  ^C)*    i-icsr,  of  tnem  (6^4-  percent)  were  rated 
"good."    The  ratings  of  sone  types  of  outlets  were  generally  much 
higher  than  others.    Meat  markets  had  the  highest  percentage  rated 
"excellent"  and  chain  grocery  stores  had  the  lov^'est  percentage 
"poor."     It  is  apparent  from  these  ratings  that  eye  appeal  and 
sales  volume  went  hand  in  hand.    lor  the  outlets  as  a  v/hole,  those 
outlets  rated  "good"  had  average  sales  that  v.-ere  twice  the  aver- 
ages for  the  "poor"  outlets.    Those  that  were  rated  "excellent" 
had  about  double  the  volume  of  those  rated  "good.". 

VARIETIES  OE  APPLES  SOLD  . 

The  number  of  eastern  apple  varieties  handled  by  these  retailers 
during  March  totaled  at  least  27,  and  western  varieties  10 
(table  Ul).    Only  two  of  these  varieties  contributed  more  than  10 
percent  of  the  tonnage  —  eastern  Mcintosh  almost  3^  percent,  and 
western  Delicious  about  l'4  percent.    Eastern  Greenings  were-  next 
in  volume  and  contributed  almost  8  percent.    More  than  half  of  the 
varieties  v/ere  sold  in  relatively  small  volume. 

Spoilage  averaged         pounds  per  100  on  eastern  apples.    Of  the  10 
leading  eastern  apple  varieties,  spoilage  ranf:ed  from  ^^.1  pounds 
per  100  on  the  Northern  Spy  variety  to  6.S  pounds  ou  the  Den  Davis. 
Spoilage  on  the  Mcintosh  variety • hendled  in  bushels  (and  not  in 
cartons)  averaged  50  pounds  per  I'OO. 

Retail  prices  of  the  many  varieties  differed  rres.tly.    Of  those 
sold  in  considerable  volume,  the  eastern  Mcintosh,  Delicious,  York, 
Northern  Spy  and  Pippin  varieties  retailed  at  prices  which  exceeded 
the  average  of  eastern  apples.    Some  'varieties  sold  at  less  than  2 
cents  a  pound.    The  average  of  all  eastern  varieties  was  ^"^.2  cents 
per  poundr    Retail  margins  averaged  I.5  cents  per  jjound,  or  36  per- 
cent of  the  realised  retail  price. 

The  -difierences  in  the  retail  prices  of  western  varieties  v/ere 
relatively  small  compared  v.dth  eastern  apples.  .  The  retail  margins 
per  pound  on  the  eastern  Mcintosh  variety,  sold  in  bushels,  and  the 
western  Delicious  variety,  sold  in  boxes,  v\'ere  identical. 
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Table  Uo.-  Display:     Relation  of  Enumerator's  Appraisal  of  Display 
of  Truits  and  Vegetables  in  Retail  Outlets,  by  Tjrpe  of  Store, 
to  (Quantity  and  Dollar  Sales  of  Pruits  and  Vegetables,  and 
Q,uantity  of  SeD.ected  Truits  Sold  Weekly,  New  Yor'.:  City, 


Kgrch  19^0 


Outlets  in 

Average  weekly 

groups 

sales 

Enumerator ' s 

Percent- 

{ah 

fruits 

Selected 

rating  of 

age  of 

and 

vefje— 

f rui  1 3 

Tj'^e  of  outlet 

display  !_/ 

Total 

total 

tables 

2/ 

ITomber 

percent 

Dollars 

Pounds 

Fruit  and 

vegetable 

stores 

Excellent 

96 

22 

7Rli 

3,3'^9 

Good 

261 

61 

C.-L  0 

1,372 

Poor 

73 

17 

1,173 

Grocery  stores: 

Independent 

Excellent 

33 

9 

3^^1 

3,719 

^ 

(jOOCL 

253 

66 

12k 

i,oqg 

Poor 

96 

25 

3Ug 

Chain 

Excellent 

ui 

31U 

3,  c£4t» 

• 

Good 

213 

76 

153 

1,^72 

Poo  r 

7 

2 

22 

577 

Meat  markets 

Excellent 

2k 

2S 

3,739 

Good 

1^6 

■I-,:)!;  3 

Poor 

12 

Ik 

61 

532 

Pushcart 

* 

operators 

Excellent 

69 

2k 

\\k 

2,018 

Good 

1=59 

55 

71 

1,316 

Poor 

62 

21 

6^ 

1,099 

Wagon  or  motor 

68 

hucksters 

Excellent 

2 

3 

1,0^0 

Good 

U6 

11 

S9 

1,^13 

Poor 

12 

20 

79 

753 

All  types  of  | 

stores  j 

Excellent 

2S5 

277 

3,075 

I 

Good 

9  SI 

Sk 

1,535 

j 

Poor 

262 

17  1 

1^ 

791 

1/  Enumerators  v/ere  instructed  to  rate  each  outlet  excellent, 
good,  or  poor  according  to  personal  appraisal  of  display.  Data 
covers  only  1,523  stores. 

2_/  Includes  apples  (eastern  and  western),  oranges  (Florida  and 
California),  grapefruit,  bananas,  pears  (western  and  eastern  U.S., 
and  South  American),  pineapples,  tangerines,  grapes  ( western  U. S . , 
and  South  American) ,  strawberries,  avocado  pears,  honeydew  melons, 
and  plums  (South  American) . 
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Table  41.-  Total  Quantity  Sold  V/eckly  and  Average  Saalized  Retail  Selling  Price, 
Gross  Eetail  kargia  aiid  Spoilage  incarred  for  each,  vciriety  of  apples,  as 
Heportel  by  Nev/  Yoric  City  Retailers  l/ ,  Llaxch.  1940 


Variety 


£;-.stpm  app]  e s : 
Imclntosl..  fbashel) 
LiClntosh  (cartons) 
Total  or  avcr.-agj 


Greening   

Borne  Beraty  

Deli-ious  fl3ushel)  •■ 
Telicious  (cartons) 

Bald  van  

York   

Northem  Spy  -  

Pippin  

Co  rt  Isold  

Ben  Da.vis   

Vrinesap  Ttushel) 
Winessp  (csrtoiis) 
Golden  Leiicious 

Stay^an   

'iVintcr  Banana  

Jonathan   

Wealthy   

King  (Tompkins  King) 
Gano 

Nev;  York  State  

Snow 

Spitzenburg 
Opalescent 

Tolman  Svreet  

Llaco'on   

Yfolf  Eiver  

Lady  

Crao   

Unknown  varieties 
Total  or  average 

Western  apples; 
Delicio'us  .  . 
Roae  Beauty 

Yifines&p  

Hev-'tov.n,  

Golden  Delicious 
Jonathan 
SpitzenLurg 
Stayaan 

Lady   

Snov;  

Unknown  varieties 
Total  or  avora^'je 

Total ,  all  varieties 


'  '1 

' .  iV  3 1' e 

<jro  ss 

Guantity 

sold  weekly 

Avoraje 

retr.il  \ 

■.r:r,";in 

Avore je 

realir;ed 

B  3i*ct:n  u&^je 

spoilage 

retail 

of  realized 

per  100 

selling 

retail 

Percentage 

pounds 

■price 

Per 

price  per 

Tbtrl 

Ox    to  >/??l 

/l-' r  chased 

,,  er  oound 

■no'jnd 

pOU^'iC 

PoUilf^  s 

Percert 

Counts 

Ce.  its 

Pej-Cent 

284 , 743 

5.5 

4.4 

T.T" 

39 

4,123 

•  b 

•1.6 

5e6 

2»5 

38 

28X7871 

37.5 

5.5 

4,4 

1.7 

33 

58,725 

7.5 

5.3 

4.1 

1.4 

54 

55,033 

7.2 

'^•.3 

3.8 

1.2 

.52 

48,826 

5. 'I 

4.9 

4.6 

1.7 

37 

145 

8.2 

5.5 

1.4 

25 

41,456 

574 

5.9 

3.8 

1.5 

39 

"?  :  "-5 

4,2 

4.8 

4.3 

1.6 

37 

18,G3c3 

4.1 

4.4 

1.8 

41 

1.9 

4.5 

5.2 

1.8 

35 

1.6 

6.4 

3.8 

li6 

42 

TC  07^ 

6.8 

1.7 

.8 

47 

1.0 

£.6 

3.4 

1.0 

1  F31 

a>  1     o  a. 

2,4 

5.0 

1 .7 

23 

6  480 

.8 

4.4 

5.4 

l.y 

35 

,  J-'-'^j 

.4 

7.3 

4.3 

28 

1  7?B 

8.6 

2.4 

.8 

33 

1  6'^- 

J-  f  V 

1.8 

2.8 

1.4 

50 

•  2 

4.3 

2.5 

1.0 

40 

1,416 

•  2 

5.6 

2.7 

1.1 

41 

1,056 

,1 

9.7 

1.5 

.6 

40 

480 

.1 

10.4 

1.8 

•  2 

11 

430 

.1 

2.1 

2.5 

.9 

36 

268 

2/ 

5.6 

4.1 

1.8 

44 

240 

•|/ 

4.2 

2.4 

-  .3 

-12 

144 

2.1 

4.9 

2  •  «3 

47 

144 

t 

7.6 

4.0 

1.4 

35 

43 

4.2 

1.7 

45 

45 

f 

3.7 

So  •  tt> 

27.2 

41 

24 

1/ 

4.2 

5.0 

3.0 

60 

19 

7.3 

4..  4 

1.5 

34 

609,565 

79  .'5 

5.4 

4.2 

1.5 

105,053 

13.6 

4.2 

7.1 

—~  1 

1.7 

24 

16,073 

2.1 

7.2 

7.2 

2.1 

29 

15,074 

2.0 

5.1 

7.1 

2.3 

32 

li.nio 

1.5 

o*5 

7.5 

2c6 

35 

9,449 

1.2 

5.0 

8.9 

2.8 

31 

913 

.1 

2.8 

3.8 

1-2 

32 

550 

^-  i 

5.7 

8.5 

2.7 

31 

374 

4.3 

5.7 

1*2 

21 

23 

29.1 

8.2 

23 

22 

5=0 

10 

44 

2*3 

7.3 

2.C 

15P,'x95 

20". 

4.4 

7.2 

1.:. 

1                — ■■  ■ 

76?,  ^-601 

100.0  1 

5.2 

4.9 

1.7 

3o 

_    Includes  430  fruit  ciuc  ve~etahie  stores;  332  indeTiendent  grocery  stoi'es; 
chain  grocery  stores;  292  pushcart  operator?;  60  v/ngon  or  motor  hucksters;  and 
meat  markets,  representing  a  cross-section  of  all  income  areas. 
2/  Less  t.ian  one-tenth  of  1  percent. 
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No  one  variety  of  eastern  apples  was  sold  "by  more  than  two-thirds 
of  the  outlets,  and  only  six  varieties  were  sold  by  more  than  10 
percent  (table  k2) ,     The  six  varieties  most  \:idely  handled  "by  these 
retail  outJ.ets  were  as  follov/s:     Mclr.tosh,  66  percent;  Greenings, 
32  percent;  York,  xlome  Beauty  and  3aldv/in,  each  I9  percent;  and 
Delicious  17  percent.    The  number  of  varieties  offered  for  sale 
differed  cxinsiderably  by  tj'pes  of  outlets.    The  proportion  of  fruit 
and  vegetable  stores  and  meat  markets  handJling  each  of  the  six 
leading  varieties  v/as  generally  much  higher  than  the  other  outlets. 
The  same  wp,s  true  of  the  Cortland,  Golden  Delicious,  and  Northern 
Spy  varieties.    All  fruit  and  vegetable  stores  together  stocked  21 
varieties;  pushcart  operators  17;  independent  grocers  16;  and  meat 
markets  and  hucksters  each  1^,    Only  10  varieties  of  eastern  apples 
were  handled  by  the  di  ain  groceries.     Wagon  and  motor  hucksters 
v/ere  leaders  in  the  handling  of  Ben  Davis  (27  percent),  Gano  (2  per- 
cent), Jonathaji  (2  percent),  King  (2  percent),  and  Winter  Banana 
(3  percent). 

Only  three  western  apple  varieties  were  handled  by  more  than  10 
percent  of  the  outlets.    Delicious  variety  led  v.lth  60  p^^rcent;  the 
Rome  Beauty  was  second  with  I3  percent;  and  the  V'inesap  third  with 
11  percent  (table  42).    A  larger  proportion  of  the  fruit  and  vege- 
table stores  and  meat  markets  stocked  the  Delicious  and  Golden 
Delicious  varieties  than  any  other  type  of  outlet o    Chain  groceries 
led  in  proportion  handling  the  'Winesap  variety.    Coverage  given  the 
Newtown  variety  and  the  Eome  Beauty  variety  v;as  about  the  same  in 
chain  groceries  and  in  meat  markets. 

These  data  on  proportion  of  outlets  stocking  each  variety  call 
attention  to  the  ways  in  which  retailers  affect  demand.    These  data 
indicate  that  m.any  consumers  were  not  given  convenient  opportunities 
to  purchase  some  of  the  more  popular  varieties  as  well  as  the  varie- 
ties which  were  sold  in  smaller  volume.    This  is  a  situation  which 
seems  to  merit  some  attention.    Intensive  promotional  work  may  be 
one  of  the  possible  remedies* 

GEADSS  OF  APPLES  K3P0RTED  SOLD 

When  possible,  the  grades  of  apples  sold  by  each  retailer  were  iden- 
tified by  markings  on  the  fruit  display  or  the  original  container. 
If  such  markings  v;ere  not  available,  the  retailer  vras  asiced  to  state 
the  grades  sold. 

The  proportion  of  the  eastern  apple  tonnage  classified  as  ungraded 
was  5  percent  during  March  (table  U3)  compared  mth  11  percent  dur- 
ing ITovember.  About  11  percent  of  the  March  tonnage  was  of  unknown 
grade  compared  mth  ^  percent  of  the  ITovember  tonxiage.  Most  of  the 
tonnage  was  described  as  U.  S.  ilo .  1  or  better  —  71  percent  during 
March,  and  75  percent  during  ITovember.  About  85  perc3nt  of  the 
tonnage  sold  in  the  med-ium— high  and  high  income  areas  v;as  described 
as  U,  S.  No.  1  or  better  compared  vdth  62  percent  in  the  medium-low 
and  ^-9  percent  in  the  low  income  neighborhoods. 
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Tatle  42»-  Proportion 
1,531  ] 


of  Stores  Handling  Eaxdi  Variety  of  Apples,  as  Reported  "by 

detail  Outlets,  Nev;  York  City,  Maxth  1940  

Proportion  of~stores  handling  eacli  variety,  by 
 type  of  stor e_ 


Variety 


Eastern  apples; 

Ealdv.T.n   

Ben  Davis.:  

Cortland 

Crab  Z'.ZZZ'Z 

Delicious  f "bushel 
Delicious  (carton 

Gano  

Golden  Delicious  

Greening  

Jonathan.  

King  (Tompkins  King) 
Lady  


Macoxin  

Mcintosh  fhushelV 
Mcintosh  (carton). 

Nev.'  York  State  

Northern  Spy.  

Opalescent  

Pippin  

Pome  Eeauty  

Tolitian-.  Sv.^eet.  


enow 


Spitzenlurg  

Stayiiian  

V.'ealthy  

V/inesap  ("bushel). 
Vi'inesap  (carton) 

Winter  Banana  

Wolf  River 

York   

Unknovm  ©astern 


Western  apples; 
L'elici  ms 
Golden  Delicious 
Jonathan 
Lady 
Nevrto'im 
Borne  Beeuty 

Snow   

Spitzenturg 

Stayman   

Wine  nap   

Unknovm  western 


420 
fruit 
and 
vege- 

tr'bie 
stoves 


_3o2 
inde- 
pend- 

  _  ents  

ercent'  Percent 


I 


7 

50 
1 

i 

88 

i 

-s 


1 

i 

39 


83 
17 

18 
1/ 

1 

14 


Grocory  store s 


17 
1 

3 

14 


3 
29 


63 
2 


1/ 
1/ 


^1/ 


68 
10 


28.2 
cliains 
Pt-rceut 


9 

1/ 
37 


51 
9 

1/ 

18 

29 


15 
7 


52 

ll 

10 
21 


1 

20 


85 
meat 


292 
push- 
c^jrt 
or>ev- 


aarketsi  ators 
Percent i  Percent 


~~m — 

wagon 
or 

motor 
huck- 
sters 
Percent 


29 
4 
21 


5 
48 


80 
2 
1 

13 

12 

32 


27 


78 
18 


11 

22 


12 


I 


ll 

2 
5 

ll 


53 


y 
1 


33 


i/ 

i 


25 
27 
3 

12 


45 


3 
10 


Total  all 
retail  outlets 


N\im"ber 

of 
stores 


284 
26 
55 
1 

255 
2 
2 
48 

483 
7 
8 
1 
2 

1,013 

36 
1 

132 
1 

118 
291 
1 
1 
3 
27 
5 
54 
21 
3 
1 

295 
2 


926 
138 
4 
1 

102 
193 
1 
9 
2 

171 
1 


\J    Less  than  1  percent. 
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Almost  all  (98  percent)  of  the  tonnage  of  western  apples  was 
described  as  extra  fancy  or  fancy  during  March  (table  U3),  The 
extra  fancy  grade  accounted  for  4U  percent  of  the  tonnage  in  lowest 
income  areas,  56  percent  in  medium-low  areas,  77  percent  in  medium- 
high,  and  76  percent  in  the  highest  income  neighborhoods.     The  fact 
that  high  income  areas  took  the  larger  proportion  of  extra  fancy 
grade  may  not  be  as  significant  as  the  fact  that  low  income  areas 
bought  almost  as  many  extra  fancy  as  fancy  grade,  and  that  the  high- 
est income  areas  absorbed  a  relatively  large  volume  of  the  fancy 
grade. 

Grades  Sold  of  the  Leading  Varieties 

While  grade  and  price  data  are  available  for  all  varieties  to  some 
degree,   space  will  permit  the  discussion  of  only  six  leading 
varieties. 

Of  all  eastern  Mcintosh  apples,  fO  percent  were  described  as  U,  S. 
No.  1  grade  or  better.    In  the  lowest  income  areas,  U.  S.  No.  1 
or  better  apples  made  up  only  H'J  percent  of  the  total  quantity  sold, 
compared  with  85  percent  in  the  highest  income  areas  (table  ^1+) , 
Prices  realized  for  U.  S.  No.  1  Mcintosh  apples  in  lowest  income 
areas  averaged  3*8  cents  per  pound  in  comparison  with  5*5  cents  per 
pound  in  highest  income  neighborhoods  (a  difference  of  about  ^5  per- 
cent). 

While  sales  of  the  Greening  variety  averaged  79  percent  U.  S.  No.  1 
grade  or  better  for  all  outlets,  those  in  the  lowest  income  areas 
sold  only  52  nercent  U.  S.  No.  1  grade  or  better  in  comparison  v;ith 
percent  in  highest  income  neighborhoods  (table  ^5)*  although  the 
difference  in  realized  retail  price  was  only  a  half  cent  per  pound. 

Only  23  percent  of  the  eastern  s5)ples  of  the  Rome  Beauty  variety, 
sold  in  low  income  areas,  was  of  U.  S.  No.  1  grade  in  contrast  with 
86  percent  in  high  income  neighborhoods.    The  average  realized 
price  for  the  U.  S.  No.  1  grade  in  low  income  areas  was  3 '5  cents 
per  pound  and  in  high  income  areas  U.6  cents  per  pound  (table  U6). 

Of  Us, 826    pounds  of  eastern  apples  of  the  Delicious  variety,  han- 
dled weekly  by  these  stores,  7^  percent  was  classified  as  U.  S.  No. 
1  or  better  grade.    Average  price  obtained  for  the  U.  S.  No.  1  grade 
in  lowest  income  areas  was         cents  and  in  highest  income  areas 
6.6  cents  per  pound.     Sales  in  the  medi\im-low  income  areas  had  a 
larger  proportion  of  the  U.  S.  No.  2  grade  than  in  any  other  income 
areas  (table  U7). 

Of  the  Ul,U56  pounds  of  Baldvdn  apples  sold,  70  percent  were  clas- 
sified as  U.  S.  No.  1  grade.     In  lov^est  income  areas,  however,  only 
31  percent  were  U.  S.  No.  1  grade  in  comparison  with  83  percent  in 
highest  income  neighborhoods  (table  U3).    Realized  retail  prices 
v/ere  as  follows:    Lowest  income  areas  2.8  cents  per  pound;  highest 
income  areas  U,6  cents  per  pound. 
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The  Delicious  variety  was  outstandingly  tiie  most  important  western 
apple  handled  "by  these  retailers,  and  very  fev  v;ere  sold  which 
v/ere  not  of  fancy  or  extra  fancy  grade  (table  ^S)  •     In  the  lowest 
income  areas,  hov/ever,  the  proportion  of  extra  fancy  was  only  Uil 
percent  of  the  total  compared  with  73  percent  in  the  highest  income 
areas.    Extra  fancy  apples  of  the  Delicious  variety  averaged  to 
hring  6.2  cents  per  pound  in  lowest  income  neighborhoods  and  8.1 
cents  per  pound  in  highest  income  areas. 

SIZES       APPLES  SOLD 

The  "2-I/2  inch  and  up"  size  accounted  for  J 2  percent  of  the  ton- 
nage of  eastern  apples  sold  during  March  (table  ^O) ,    Only  2  per- 
cent of  the  eastern  apples  sold  during  March  were  packed  by  count 
and  practically  all  of  them  were  reported  as  of  U.  S.  Eancy  grade. 
The  classifications  of  eastern  apples,  according  to  size,  were 
essentially  the  same  during  Noveinber  and  March. 

ITo  significant  size  differences  v/ere  apparent  betv/een  the  "Extra 
Fancy"  and  "Fancy"  v;estern  apples  sold  by  these  retailers  (table  5l)* 
More  than  half  of  each  were  large  sizes  (lOO  or  less  apples  per 
box).     Slightly  more  than  one-third  vrere  medium-sizes  (II3  to  I5O 
per  box).     Some  differences  in  sizes  occurred  between  income  areas, 
but  almost  all  sizes  v/ere  sold  in  each  income  area, 

EBAl^DS  OE  APPLES  SOLD  ■ 

YTherever  possible,  the  brand  name  of  each  lot  of  apples  handled  dur- 
ing the  past  v;eek  was  obtained  from  the  retailer.    This  was  not 
possible  in  every  case  because  the  retailers  did  not  rememher  the 
brand  in  some  instances  v/here  the  original  container  was  not  on  hand. 

Eastern  Apples 

Although  the  use  of  brands  on  eastern  apples  is  not  a  general  prac- 
•tice,  a  total  of  5^  different  brand  designations  was  supplied  by 
retailers  (table  52).     These  "brand"  identifications  were  used  on 
31  percent  of  the  tonnage  but  10  regional  "brand"  names  accounted 
for  28  of  the  3I  percent. 

Western  Apples 

All  v/estern  apples  shipped  to  New  York  City  v/ere  originally  packed 
in  branded  container b.    Although  all  containers  are  branded,  brand 
identification  was  obtained'  for  only  59  percent  of  the  tonnage 
because  in  many  cases  the  retailers  had  forgotten  the  brand  name 
and  had  disposed  of  the  containers.     The  brand  designations  on  west- 
ern apples,  obtained  from  retailers,  nujnbered  83  during  March 
(table  52). 


-  73  - 


o 

•H 
O 
•r\ 

H 
0) 

P> 

o  d 

w  W) 

0) 

•H 

0) 

<D  Q) 
+^  Ph 
W 

(U  CO 

o 

o  ci> 
w  O 
■  03  a> 

iH 

u 

ci>  ©  x! 
o  o 

M  o3 

•H  iH 
O  •r\ 

05  d 
Ph  -p 
CO  (D 

o  ,a 
•p 

m 

•H  >a 
-P 
W  .H 

03  O 

<D 

03   Jh  ^ 

^-^  s 

••  o  ^ 

d  p!  !^ 

(h  M 

■p  w  ^ 
CO 

(D  o 

^  ^«  ^ 

o3  U 

CO  >  O 

o  _  ft 

rH  d  Q) 
ft  .H 

rH 
CO  ix) 
0  (U 
O  Q> 
•H  > 
O 

•H 

rH  r-l 

(D  O 

Q  to 

•  >s 

CTv  -P 
^  0) 

<D  Ih 
iH  03 

•s^ 

EH 


CO 

<D 
<-l 
•H 

o3 
+3 


-p 

•H 
•P 

d 


0) 

1 

-p 

4^ 

S 

d 

1 — 1 

d 

CO 

© 

0 

0) 

<U  «fH 

03 

0) 

CO 

•H 

4» 

r^oj  cr\ 

0 

M  0 

H-> 

0 

r^vX)  rH  1 

CO 

d 

...  1 

O 

d 

CO 

U 

o3 

0 

fn 

1 —  OJ 

rHl 

0 

^ 

CM  OJ  CM 

o 

•  H 

o3 

0 

(D 

^1 

o3 

0 

d 

Qj 

P< 

Ph 

ci 

S 

•H 

o3 

CO 

CO 

CO 

■ 

f — t  VO  VX)  1 

I — i 

d 

•  H 

I 

rH 

x) 

CD 

•  H 

<D 

to 

•H 

d 

>i  tJ 

d 

m  0  rH 

U 

OS 

rH  1 —  CJN 

03 

4^  rH 

?i 

o3 

+3 

•H 

...  1 

t:! 

•H  0 

a) 

0 

CM  CO 

<D 

CD 

CO  1^  CO 

rH 

cr  p  to 

Ph 

OJ 

(D 

P4 

P 

O 

■   ■  —   

s 

CO 

1 

•p 

0 

0 

CO 

d 

rH 

d 

CO 

03 

0)  «H 

03 

0) 

•  H 

CO 

•H 

4J 

CO  CO 

03 

•H 

<x> 

0 

t)D  0 

4^ 

0 

to 

d 

••11 

u 

u 

03 

0 

f-i 

r —  OJ 

0 

f-l 

CD 

rH  rH 

ta 

03 

4J 

<D 

fn 

cd 

0 

ch 

Ph 

c!) 

0 

•H 

>s 

(/} 

0  LP>    1  1 

rH 

03 

Td 

0 

I 

rH 

-d 

d 

•H 

CO 

<D 

<D 

0 

d 

s 

LOv  CO 

03 

+> 

UTN  CM 

)5J 

d 

03 

4J  rH 

(D 

p 

0 

4-5 

•  H 

d 

••II 

•H  0 

Q) 

0 

P; 

<D 

CD 

t —  1 — 

O 

of  u) 

13 

Ph 

rH 

Jh 
0) 

pel 

0 

to 

1 

d 

4^ 

+i 

ft 

o 

CO 

d 

r-l 

£:< 

CO 

•H 

•> 

o3 

0) 

0)  «H 

o3 

CD 

CO 

CO 

•  H 

0 

0) 

0 

W  0 

+3 

0 

d 

to 

d 

•   •  1  • 

^ 

iH 

03 

0 

fn 

•H 

0 

CD 

rH  rH 

0 

o3 

(D 

+3 

CD 

0 

ft. 
0, 
^1 

Ph 

Ph 

mar 

5^. 

S 

Hi 

•>j 

— — 
CO 

LO»  CO    1  OJ 

CO 

ft 

0 

1 

pH' 

r—  0  OJ 

•H 

CD 

0  CJ^ 

CO 

0 

,M 

d 

OJ  vx) 

•d 

0! 

0 

r* 

.    .    t  . 

o3 

d 

4J  rH 

(U 

4.5 

•H 

(D 

r~vx)  r — 

id 

Q) 

d. 

•H  0 

CD 

0 

^  0 

3 

0 

f-i 

an 

u 

o3 

cr  H^  w 

15 

Ph 

rH  rH 

1 

CD 

ft 

1 

-p 

4^ 

1  0 

rH 

CO 

d 

rH 

d 

•H 

d 

CO 

ClJ 

(D 

cd 

<D 

^1 

CO 

•H 

4-^ 

CM  0  0 

0) 

a 

01 

0 

M  0 

4^ 

0 

P, 

CO 

hi 

d 

.... 

CD 

0 

^< 

!-. 

OS 

0 

0 

^1 

CD 

r-^  r-i   C\i  r-\ 

0 

oJ 

0) 

45 

CD 

rH 

c^ 

d 

(1) 

Ph 

Ph 

•H 

o3 

B 

rH 

CO 

4^ 

pH 

0 

? 

0 

rH 

-d 

OJ  VXI  OJ  V£) 

CD 

•H 

0 

CO 

CM  CO  0  VD 

0 

0 

v£)  —  OJ  OJ 

fn 

c\3 

0 

4-^ 

•      #     •  • 

o3 

rH 

<S) 

p 

»^  •» 

+3 

•  H 

d 

LP\  CO 

CO 

•H 

■H  0 

CD 

0 

CM  LTN 

•d 

CD 

ft 

<D 

G*  -P  to 

Ph 

rH  rH 

Ph 

ft 

r:5 

N 
•H 

■H 

•P 

1 

-  . 

•H 

•P 

4J 

rH 

-P 

d 

,  1 

03 

c! 

CO 

d 

G) 
fcl 

a> 

0)  tH 

o3 

<D 

OJ      oj|  c\j| 

tu 

CO 

■H 

CO  V.O  CO  0 

03 

0 

tu)  0 

4^ 

0 

IH 

CO 

d 

»     •     •  • 

0 

u 

03 

0 

f-i 

0 

f-f 

(D 

t-\  r-\  C\i  r~i 

0 

CO 

+5 

CD 

0) 

f-i 

cu 

0 

d 

ea 

Ph_ 

Ph 

tiD 
03 

G 

rH 

•H 

03 

;h 

CO 

t>'~\CO  vXi 

f-. 

■P 

03 

■d 

0  V£1  CTN  CO 

(D 

,  1 

CO 

0 

rH 

I 

H 

0  C\J 

!> 

05 

4^ 

EH 

<S 

d 

t^.'d 

<^ 

OS 

0 

.   •   *  • 

o3 

4^  rH 

<D 

0 

LO  CT> 

•H 

!U 

d 

•H  0 

Ph 

(D 

f-i 

C3r  43  CO 

Ph 

P 

o 

CO 

n] 


f>i  ;  H  o 

^  o  "pI 

P-H  i  !^  3 

Oj  >i   •  o 

Jh  o  CO  Td 

-p  d  o5 

W  c3   •  ^H 

PI  N  !=)  cb 


i  rH 

d 

'  • 

03 

:  0 

03 

ft 

0  CO 

+3 

S  . 

^ 

o 

ft 

o 

pc; 

03 

CC 

OJ 

ti 

CO 

K 

xi 

cO 

(U 

•H 

t/3 

(1) 

•H 

Vi 

•H 

O 

(D 

ft 

C/2 

O 

o 

a^ 

w 

rH 

xi 

o 

o 

05 

o 

M 

fn 

(D 

rH 

•rl 

(D 

Ki 

CD 

+3 

CD 

p=; 

>3 

O 

-p 

t/3 

•H 

O 

W 

0) 

iH 

Ti 

ft 

o 

ftt>H 

I> 

CD 

0) 

+3 

!>s 

m 

cO 

o 

o 

•H 

o 

ft 

o 

1 

• 

O 

lr^ 

EH 

IC  rH 

C  4^ 

(D  O 
O 


C\J  LOi  tjO  OJ  Lr\U5  rHirHlrH 


rH    W  Cfi 
CO  (D 
+^  rHI  r: 

o  ri  ^ 
Eh    col  c 

;ph 


rH  J- 

ir^'J)  CM^ 

K^T^o  O 

CM  OJ 

CTi  r^rH  j 

O  rH 

rH  r- 

to  rH 

rH 

•\         *\         »v  *N 

CM  CO  '^O 

r —  1 — 

rH 

rH  CU,rJ- 

rH  CM 

?!  f:: 

o  a- 

C  O 

^  5-< 

0  &: 

o  cdI 

(D  -H  0,1 

0}     Cfi|  V. 

Ct  CD 
©  rHifli 


rH  Cr>  LT^  CT^  CO  J-  I 
rH 


I  I 


rH 

cC 

•H 

•rt 

+^ 

CJ 

(D 

(D 

O 

CD 

(D 

a 

Pe 

!=3 


CM  U^CO  Lr^  I  rH]  I  t 
rH  I^A 


CJ^^  CT>  GO 
rH  rH  rH  ^ 


I     I      I     I  I 


rH  I —  cvi  lr^  CM  \ 

rH  rH  ^X) 


I  I 


rHl  r^r^VO  U5  VJD 


I  I 


O  50 
rH 


rH  Hi  1     I  1 


to 

CT^ 


rH  "■-D  CO  CM  VX)  O 

O  CTN  rH  K>  KMJ~\ 

Xi-   li^  CM  rH   1^  rH 

rH  rH  CM         CM  rH 


CM 


CO 
CO 


I   I  I  I 


rH| 


I      1      t      I      I  I 


I      I      I      I      1  I 


cr- 
o 


I    I    I    I  I 


rH     I  rHl 


rH  rH 


rH 


03 

tH 

o 

c 

o 

rH 

O 

PL, 

CM 

O 

CM' 

o 

O 

rH 

Ah 

rH 

o 
d 

OJ 


ft  ft  ft  ft  &  &  &  & 


H 

Si 

m 


^  ,q  ,^  ^  ^  ^  ^ 
oooooooo 

•rt         -H  -H  -H  -H  -H  -rl 


^  CM 


rH  rH  rH  rH 

CM  CM  CM  CU 


•  • 

CM 

N 

rH 

•H 

rH 

Oi 

03 

-P 

1 

o 

s 

a) 

EH 

^1 

tiO  1/3 

o 

P  - 

Cm 

tO 

•  r1 

Ch 

13 

fl) 

03 

OJ 


03 


CM 
rH 
rH 


CO 


rH 

CO 
o 

EH 


03 

o 

o 

O 

o 

Lr\ 

rH 

o 

j- 

(11 

rH 

CO 

CM 
O 


o 

EH 


03 

o 

O 

o 

rH 

O 

rH 

03 

OJ 

o 

o 

O 

H 

P^ 

I — 

CO 


CM! 


o 

03 

>a 
-P 
•H 

-P 

CO 


03 

CM 

rH 

o 

o 

rH 

o 

rH 

Ph 

• 

-P 

d 

d 

(D 

o 

O 

ft 

?-i 

CD 

rH 

fta> 

CO 

H 

d 

cO 

4J 

03 

4^ 

03 

•H 

CD 

0 

O 

'CMI 

-  75  ~. 


o 

•H 

+3 
f-> 
O 

o 

O 

(23 


1 


0)  H 
N  <D 
•H  rH 

CO 


>5 

O  -P 

pH  O 
CO 

e  ^ 

?  o 


o 
W 

o 


O  (D 

w 

tH 

O 

to  ro 

CD 

rH 

*i5  o 

o 


CO 


O  -H 


o 

•H 
■P 

o 

P^ 
O 

I 


O 

0) 

w 
o 

w 

•H 

PI 

(U 

N 

CO 

0) 


a 

o 
o 


OJ 

-H 

N 

•H 

01 

w 

Q) 

1 — \ 

rH 

M 

0 

■p 

nj 

-p 

O 

Ml 

•H 

C/3 

C|  ^ 

O 

fcr 

fH 

•H 

o 

■P 

0) 

;h 

0 

o 

ft 

o 

-a 


I 

•H  '§) 


c\i]c\l  r^vD  >vO  , 


•H  O 
Td  rH 

0) 


-P 

El 

o 

o 

o 

o 

e! 

•H 

Pe 

<S  -P 
Wl  o 

as  -p 


r^  CJlCO  LTM^  CVJlLf> 
H  rH  iH 


rH  J-  CO  rH  OJll^ 
OJ  OJ  rH 


!>5| 

•p 

•H 

•P 


■H 

W 
(U 

X) 

tj 
d 

•H 

■P 

CD 

Oi 

a 

tH 

o 

d 
o 

•H 

-p 

o 

ft 

o 

!-. 


o 
d 

CO 


o 
d 

u 
-p 


d 

o 

•H 

+3 


•H 

W 
0 

0 

•H 

CO 


rH  ^  roir\  CM  rH 
rH  CM  'rH 


■■cirO  CO  ^  LOUD  i^r — 

r—  ltn  cr,  CO  vx)  o> 
o      iH      CTi  cr\  r— 


I    I  h~     r-  1  r— 


I    I    I    I  O  1 


H  CM  rH 


rH  rH  VX)  t-^V*  CVH 
rH  CM 


^  o  r--  LO 


LrMr>  rH  vD  r— ; 

r-K  r-\  r-\  <-\ 


1 


Lf^  CTn 


Cr>rH  CM  CM 


CM  rH  r-  (J> 

1^  J-  o^  O 

O  O  rH  CM 


CM  r-\  r-\  r-i 


^  rH  rH 


i^ro   I  O 

LTN  rH 


O  CO  VO 
rH  rH 


K\rH  rH  I 


CO  CM  t^CM 


I>0  CM  rH  H 


J   1^  CM 


LPs  h^rH 


I     I  I 


^  ^  iH  rH 


K\rH  CM  CM 


CO 


O 


1^ 


o  Lr% 


O 
1-^ 


in 


w 

O 

O 

d 

co\, 

rrN| 

o 

CO 

rH 

CQ 

CTN 

O 

VD 

o 

Oh 

u 
u 

iH 


KD  ^  CM  O  CO  VX)  O 

LnvD  r—  CO  CO  cr»  rH 


^3 

iH 

■p 

o 

EH 


•H 

rH 

TO 

kslc^co  O  -p 

rH  I^MTn  O 
rH  rH  H  rH  EH 


— I- 


CO 

CO 

d 

o 

o 

CM 

o 


CO 


VvD  CO  CTN  rH 


O 

tH 

N 

C 

•H 

CQ 

-p 

w 

rH 

d 

0 

w 

CO 

rH 

0 

rH 

0 

a 

o 

CO 

tsi 

w 

er 

Cfi 

•H 

0) 

nH 

ft  rH 

CO 

CO 

rH 

•P 

-p 

-p 

rH 

o 

o 

o 

CO 

EH 

EH 

EH 

0 

CO 

ft 


0  o 

•V  CO 

CM  g 

0 

-P  0 

O  N 

d  nH 

-P  CO 

o 

o  Xi 

tH  O 
•H 

0  ,d 

0  15 
CO 

(h 

CO  O 
0  tn 

u 

cO  cn 
t:) 

0  d 
o  o 

O  ft 

d 

•H   •  rvi 

•p  r— 
tH  d  vo 
o  0 
o  © 

0 

ftrj 


-P 

cO  rH 

d 

CD  d 

rH  CO 
0 

CO  CO 
u  in  G) 
o  0  o 
« 


rHlCMl^i 


-  7b  - 


o 

i-i 

ja 

o 

u 

c6 

CO 

<u 

i-H 

CQ 

Ph 

f-> 

& 

<0 

CO 

fH 

•H 

a 

^1 

+^ 

CD 

0) 

-P 

Ph 

CO 

>» 

> 

-p 

•H 

o 

o 

^. 

CO 

o 

? 

<D 

iH 

■r! 

Q) 
rH 
ft 

§' 

u 

(D 
+s 
w 

CfH 

o 


Cm 
Cm 


c 

o  -P 
•H 


H  o 


Ci5  rH  n  C!>  Ph  Pi  «-l 
O 

:s  id 

CC  CD  Q)    0)  (D 

pd  pc;      pci  n; 


(D 

r-l 

(h 

I  J 

& 

0) 

o3 

o 

H 

rj 

cO 

;j 

a 

pq 

fi< 

Pi 

o 

(-1 

o 

rH 

(H 

tH 

oJ 

CO 

c« 

cO 

!>.. 

!>» 

(D 

OJ 

■H 

o 

o 

o 

PI 

Ph 

Pi 

Pi 

•P 

—J 

o 

rr-4 

CD 

<D 

tH 

Cm 

a 

(U 

o 

d 

1 

cn 

CO 

CO 

•H 

I 

I 

-p 

rH 

o 

U 

CD 

•H 

o 

O 

o 

c 

^ 

r~i 
^-H 

c: 

Pi 

-p 

p! 

CO 

CO 

CO 

C/3 

CO 

CO 

CO 

•p 

o 

EH 


0) 
t> 
•H 

O 

CD 

K 


O 


CD 

ci; 

> 

(h 

o 

CO 

CD 

+^ 

S 

% 

o 

w 

■  H 

•H 

We 

CD 

fH 

EH 

2e 

CD 

u 

CO 

> 

o 

CD 

•H 

(D 

cd 

> 

w 

PI 

rH 

CD 

rH 

rH 

P4 

-H 

rH 

O 

i-H 

p:i 

d 

d 

d 

•H 

CO 

o 

CD 

CO 

CO 

CD 

la 

^ 

> 

•H 

•H 

CQ 

CO 

O 

d 

a 

a 

d 

CO 

o 

d 

d 

0) 

•H 

•H 

W 

n 

hH 

•-3 

-p 
u 
o 

[25 


cO  CO 


t>s  CO 


-P    fn  • 

CD    O  +^ 

s:  s  :s: 


o 

+3 

• 

d 

CD 

cO 

CD 

Cm 

d 

d 

fH 

O 

CO 

cO 

•H 

EH 

•H 

• 

CD 

-p 

rH 

•H 

CD 

CO 

(D 

(D 

a 

d 

fH 

u 

+3 

d 

(D 

•H 

U 

• 

.d 

CO 

• 

CO 

CD 

CD 

•H 

!h 

o 

o 

O 

P4 

Ph 

Ah 

Ph 

Ph 

Ah 

Ph 

Ph 

o 


cO 
U 

o 

fH 


CD 

.d 
o 


t/J  Ph 

O  cO 

O  -P 

•H  O  Cb  C/3  ^  rH 

<D    CD    0  CD  <D 


fH 


ch 

+3  (D 
CD  -H 

>H  .d 

(D  O 
fH  ,0  rH  -P 

cOCDrHCOW;t>J3pi::Jp)ripi>s-HrH 
CD    0CD    (D.H.HrHrHrHrHrHO  ^i::J 


rH 

O 
O 

CD 

0  ,d 

CO  CD 
•H  ^ 
-P  ^ 


d 

cn 

CD 

CD 

•H 

> 

fH 

w 

o 

m 

a 

fH 

u 

Ci) 

CO 

ts 

o 

cO 

at 

d 

a 

-p 

-p 

fH 

•H 

fH 

CD 

d 

g 

CO 

CD 

O 

CO 

CO 

cC 

0) 

+3 

CO 

1 

o 

rH 

JW 

CO 

rH 

rH 

fH 

Q) 

Ah 

CO 

rH 

o 

rH 

(D 

CD 

O 

& 

•H 

CD 

CO 

rH 

m 

!>H 

CD 

cO 

a 

to 

•H 

fH 

o 

CO 

CO 

Tj 

• 

CD 

O 

o 

CO 

•H 

-p 

CD 

o 

i-q 

s: 

1^ 

d 

^H 

CO 

o 

fH 

o 


CQ 

o 


d 

fH 

CO 

0 

fH 

rH 

CO 

Q) 

CD 

■H 

> 

ft 

j:! 

rH 

O 

fH 

O 

o 

O 

• 

CO 

0 

•H 

;d 

+3 

> 

ch 

rH 

o 

to 

0 

d 

d 

0 

fH 

Ph 

Ah 

o  u 

■H    0  Ph 

W)  rH  O 
f-i  ftSs 
O  ft 

0  <;  4^ 

o  d 

•H    O  O 

R  R  P 


d 

o 

• 

0 

■H 

Ph 

H-> 

0  o 

O 

CO 

u  a 

CO 

a 

> 

•H  -rl 

^-^  = 

-p 

0 

ft 

rH  ^ 

CO 

a  M 

cO  ^ 

P>H  = 

a 

in 

CO 

aiiG. 

-p 

•rl 

^  "-^ 

pi 

0 

d  c(j 

fH 

0 

CO  HH 

fH 

CO 

•H 

o 

CO 

cb  0 

Cm 

CO 

0 

nd 

,ix{ 
O 

d 

•d  o 

d 

0  ^ 

O 

o 

0 

Ph 

CO 

EH 

0  o 
H 

ft  d 

•H  .H 

fH  Is 
EH  EH 


O 


0 


«> 

0 
rH 

ft 

d 

•H 


0 
H 
Ph 

CO 

Ah  ' 

0 

rH 


CO 
rd 

cd 
A 
o 

fH 

o 

J>s 
0 

>S  rH 
0  H 

t-l  CO 
rH  > 
CD 


•d 
U 
cO 


o 
u 

0 

d 

CO 

fH 

CO 


+3 


O 

o 

0 
d 
>= 

CO 


«1  ^ 


fn  0    0  r-^ 

•r\  r-\  •tK 

a  ft  ftH' 

rH  ft  P,  fH 

<J  <lj  -aj  ^ 


Ci 

Cm 
Cm 

pi 


pi 
o 

•H 
■P 

O 

•N    ft  0 

0  a  d 

CO  CO  d 
cO  .d  o 
o  o  o 


-p 

d 

p) 

© 

o 

•p 

© 

rH 

-P 

o 

cO 

d 

rH 

-p 

•H 

•H 

Td 

CO 

CO 

m 

o 

o 

to 

o 

o 

0 

0 

fH 

-p 

c; 

u 

o 

CO 

d 

fH 

'o 

> 

0 

0 

0 

-1-3 

CO 

U 

0 

O 

pJ 

rH 

o 

ft 

p 

« 

Ph 

-p 

Ph 

CO 


a 

fH 

cO  0 
Ph  fn 

0 

d  1 

CO  M 

rH  1 
^  rH 
tsO  rH 
•H 


© 
rH 


CO 
1> 


to 

d  'd 

•H  fH  d 

^,  cO  o 

O  ,-Q  to 

HJ  ^  'd 

r<  pi 


to 
to 
0 

Ph 

ft 
fcl 


o 


-  77  ~ 


Some  shippers'  tonnage  v;as  identified  under  several  brands.  For 
example,  20  of  the  "brands  named  were  found  to  have  applied  to  the 
tonnage  of  10  shippers*    These  10  larger  volume  shippers  originated 
S6  percent  of  the  tonnage  identified  as  to  brand  (table  53 )•  These 
10  shippers  probably  shipped  most  of  the  tonnage  for  which  brands 
are  unl^nown.    Assuming  that  the  make-up  of  the  un^cnown  tonnage  vas 
about  the  same  as  the  branded  tonnage,  no  one  of  the  10  shippers 


Table  53«~  Q,uantities  of  Western  Apples,  Supplied  by  Specified  Ship- 
pers and  Sold  Under  Specific  Brands  V/eekly  as  Reported  by  99^"'- 
Retail  Outlets,  New  York  City,  March  I9U0  l/ 


Number 

(Quantities  handled  v;eekly 

Proportion  of 

of  brands  j 

tonnage 

Shipper 

supplied 

ident  if ied 

by  -shipper 

Pounds 

Boxes 

as  to  brand 

Percent 

"A" 

3 

13,539 

309 

15 

"B" 

1 

U,092 

93 

"C» 

3 

12,335 

2S0 

13 

2 

2,673 

61 

3 

Mir.  II 

Jy   

c. 

lU,g7S 

333 

2 

7,590 

172 

8 

•'&» 

2 

5,801 

132 

6 

"H"  

1 

7,975 

181 

9 

"I" 

2 

5,929 

135 

6 

11 J II 

2 

.  5,566 

127 

6 

Others  2./ 

6-5 

13,56U 

3  OS 

lU 

Total  knovm  brands 

83 

93,992 

2,136 

100 

Brands  unknov/n 

65,503 

1,U89 

Total  sales 

159,^95 

3,625 

from  605  retail  outlets. 

2J  This  group  of  "Other"  shippers  is  not  given,  individual  mention 
because  of  sraa.ll  volume.    None  of  these  03  brands  sold  in  quantities 
of  over  50  boxes  per  week  and  U5  of  them  sold  in  quantities  of  less 
than  5  boxes  per  week. 
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originated  more  than  l6  percent  of  the  western  apples  and  one  of 
them  supplied  only  3  peicent  (taLle  53)*     These  data  show  that 
v/estern  apples  were  marketed  under  a  large  munher  of  "brands  "by  a 
large  number  of  shippers  and  that  no  one  shiriper  dominated  the 
sales  or  seemed  to  have  enough  tonnage  to  warrant  the  additional 
expenses  wnich  sales  promotion  reauires.     Sor.ie  form  of  collective 
action  would  seem  to  be  necessary  if  sales  promotion  is  to  be  made 
practicable  and  profitable. 

These  10  shippers,  as  a  whole,  achieved  distribution  through  g6 
percent  of  the  outlets  (table  5^)»    Their  coverage  in  each  income 
area  vas  as  follows:     Low  income  7^^  percent;  medium-low  83  percent; 
medium-high  9^  percent;  high  #1,  83  percent;  and  high  #2,  lO/ 
89  percent.    Each  of  these  10  shippers  had  sales  in  each  income  area. 
No  one  shipper  alone  succeeded  in  supplying  as  many  as  one-fifth  of 
the  retailers  who  supplied  brand  information. 

Analysis  of  the  weekly  quantities  of  apples  supplied  to  retailers 
by  each  shipper  shov;  that  only  two  shippers  attained  average  sales 
per  outlet  v.hich  exceeded  one  box  per  day  and  that  only  in  the  low 
income  area  (table  55)-     T'ne  combined  sales  per  outlet  averaged 
3*5  boxes  per  week,  but  only  one  shipper  had  sales  which  averaged 
as  much  as  3*2  boxes. 

The  Delicious  (Standard  and  Red)  variety  made  up  about  66  percent 
of  the  '••estern  apple  tonnage  sold  weekly  during  March  by  the  retail- 
ers included  in  this  survey.    The  larger  sizes  (lOO  or  less  apples 
per  box)  sold  in  largest  volume. 

Although  the  average  price  paid  for  these  sizes  by  consumers  v/as 
9  cents  per  pound,  prices  paid  for  the  output  of  these  10  shippers 
ranged  from  b  cents  for  shipper  "J"  to  9*7  cents  for  shipper  "H" 
(table  56).    The  realized  retail  price  averaged  $3«71  V^^  box,  and 
ranged  from  $2.^5  for  shipper  "J"  to  $U.OO  for  shipper  "H".  Cost 
prices  at  the  store  did  not  differ  as  much  as  retail  prices.  The 
range  was  S2.05  for  shipper  "J"  to  $2.32  for  shipper  "S".  G-ross 
margins  averaged  only  3O  cents  on  tonnage  supplied  by  shipper  "D" 
in  comparison  v.dth  $1.^3  on  tonnage  supplied  by  shipper  "G-". 

SIZES  OF  WEST3RN  APPLES  RBILATED  TO  PRICES  ' 

Officials  of  cooperative  associ^^tions  and  others  in  the  western 
apple  producing  territory  have  found  that  large  sizes  of  apples 
have  often  been  harder  to  sell  than  the  medium  sizes.     This  situ- 
ation is  probably  a  reflection  of  retail  experiences.  Comparisons 
of  retail  and  cost  prices  for  large  and  medium  sized  'western 
apples  of  the  Extra  Pancy  grade  and  of  t"ne  Delicious  variety  show 
that  prices  obtained  for  the  larger  sizes  of  apples  v;ere  substan- 
tially lov/er  than  those  paid  for  medium  sized  apples  in  all  except 
the  highest  income  areas  (table  57 )•    Retailers  in  all  but  the 

10/  See  footnote  2,  table  5^ 


-  79  - 


Table  5^.-  Proportion  of  Stores  HandliniP;  Western  Apples  Supplied  by- 
Specified  Shippers,  as  Reported  by  605  Nev/  York  City  Retailers, 

March  I9H0 


Shipper 


'•A"   

"B"   

"C"  

I'D"  

"B"  

"I'"  

"G"  

"H" 
tixn 

"J"  

Combination 


^Perc^ntage  !_/  of  outlets  in  income  areas 
sup^ilied  by  each  shipper  2/ 


Total  number  of 
outlets  with 
brands  named 


Low 
income 


Percent 


9 

5 
7 
U 

7 
3 

28 
3 

2 


Number 


35. 


Medium- 
low 
income 


Percent 


9 
6 

23 
3 

Ik 

10 

13 
11 
2 

7 


Medium-  jHigh  income  J_7~ 
high 


income 


iTo.  1 


Percent!  Percent 


S7 


Numb  e  r 


127 


Ik 

7 
2ii 

19 
15 

6 
10 
lU 

2 


ITumber 


162 


6 
3 

17 
1 

12 
s 

15 
15 

12 


No.  2 


Percent  Percent 


83 


ITumber 


J.2_ 


33 
17 
13 
7 

3^ 
lU 

7 
13 

7 
Ik 


3± 


Numb  e  r  ' Numb  e  r 


1^9 


Total 


16 
g 

18 
k 

19 
11 
8 

15 
8 

7 


8b 


605 


!_/  These  percentages  are  based  on  the  605  outlets  for  whicli  brand 
information  was  obtained. 

2/  For  explanation  of  income  areas  see  footnote  2,  table  5>  pag® 
Differences  vathin  the  "hi^h  income"  area  indicate  the  advis- 
ability of  two  groups  -  #1  comprises  the  $65  to  $99  rental  areas  and 
#2,  the  $100  or  more  rental  areas. 
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Ta^ble  55 Q/Uantities  of  Western  Apples  Supplied  "by  Specified  Ship- 
pers and  Sold  Under  Specific  Srands  "tflfeekly,  as  Reported  "by  521 
 Retail  Cutlets,  Few  York  City,  March  IQUO  


Numher  of  "boxes  sold  weekly  per  outlet  under  speci- 
fic "brand  in  each  income  area  l/ 


MediuTii- 

Medium- 

Hi^h  income  2/ 

Shipper 

Lew 

low 

high 

ATI 

income 

income 

inconB 

No .  1 

Wo .  2 

areas 

2oxe  s 

Jjoxes 

Boxes 

Boxes 

Boxes 

Boxes 

Hill 

A   

-7  -7 

3*7 

n  li 

3.8 

1.9 

3.6 

3*2 

i  .  ± 

1  •! 

Cl.i 

1.5 

2.1 

1  •  0 

lip  II 

1.7 

3.0 

2.0 

2.5 

2.U 

2.0 

IITitI 

•  9 

3.0 

1.0 

2.2 

2.3 

"E"  

g.O 

2.5 

2.3 

2.0 

2.9 

2.9 

MJII  

8.3 

1.5 

2.9 

1.7 

2.U 

2.7 

"&<»  

1.6 

2.3 

U.i 

3.3 

2.9 

2.9 

"H" 

2.3 

2.6 

.9 

2.7 

2.0 

2.1 

n  jit 

1-3 

2.5 

2,S 

U.2 

2.8 

"J"  

3.5 

2.7 

2.1 

3.0 

2.8 

Total  10 

shippers   

3.1 

2.7 

1  •  1- 

2.7 

•S.l 

3.5 

1^/  For  explanation  of  income  areas  see  footnote  2,  tahle  5;  Page 
11. 

2/  Differences  v/ithin  the  "high-income"  area  indicate  the  advis- 
ahility  of  tvjo  groups  -  #1  comprises  the  $65  to  $99  rental  areas 
and  #2,  the  $100  or  more  rental  areas. 


-  81  - 


highest  income  area  ohtained  a  larger  gross  margin  from  the  sale 
of  mediiim  sized  apples  than  from  the  larger  sizes.    Apples  in  both 
size  groups  were  sold  in  each  of  the  income  areas. 

The  fact  that  the  hii,-her-priced  mediujn  sized  apples  sold  in  largest 
volume  in  the  medium-high  income  area  raises  some  interesting  price 
questions,  \B;hich  can  not  he  answered  here.     It  calls  attention  to 
the  fact  that  the  unexpected  often  happens* 

Table  ^S,-  Prices  Paid  for  V.'estern  Apples  of  the  Delicious  Variety 
(Extra  Fancy  Grnde  —  Sizes  100  and  Larger)  Supplied  by  Speci- 
fied Shippers  and  Sold  Under  Specific  Brands,  as  Reported  by 
101  Retail  Outlets  in  the  Highest  Income  Areas  of  Nev;  York 


City^  March  1940 


Consumer 

Realized  retail  price    cost  and 

Nuiaber 

price 

marf^in  per  box 

of 

per 

Realized 

Cost  price 

Gross 

Shipper 

outlets 

pound 

retail  price 

at  store 

margin 

Cents 

Dollars 

Dollars 

Dollars 

HA  II 

1 

-7  r 
7.0 

3.20 

2.55 

.65 

1I"0  11 

"J3  "  „  

7 

9.6 

3.S9 

2.66 

1.23 

"C  "  

10 

9.0 

7.77 

2.67 

1.10 

•ID"  

1 

6.9 

2.90 

2.60 

.30 

»'E"  

IS 

9.5 

3-93 

2.82 

1.11 

"F"  

12 

S.l 

3.3s 

2M 

.90 

"&".  

6 

3.9^ 

2.51 

1.^3 

3 

9.7 

U.oo 

2.58 

1.H2 

It  I  It 

1 

g.2 

3.UU 

2.2U 

1.20 

»J"  

1 

6.0 

2.U5 

2.05 

.Uo 

Other.  

lU 

9.2 

3.  so 

2.66 

l.lU 

Unlaaown  

3.77 

2.66 

1.11 

Total   

101 

9.0 

3-71 

2.62 

1.09 
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SOURCES  OF  SUPPLY  FOR  APPLUS 


Independent  retailers  purchased  eastern  and  western  apples  at  five 
well  known  markets  in  the  city  and  at  a  numter  of  scattered  supply 
points  (table  52)»    Altnou^h  the  proportion  purchased  at  each  of  the 
five  larger  markets  was  not  the  same  for  eastern  and  v/estern  apples, 
the  order  of  importance  was  approximately  the  same.    Purchases  at 
the  Washington  Street  market  ranked  first;  at  the  Bronx  Produce 
Terminal,  second;  at  Wall a"b out  market,  third;  at  Harlem  market, 
fourth;  and  at  the  G-ansevdort  'market,  fifth. 

These  markets  v;ere  not  of  equal  importance  to  each  type  of  retail 
outlet.    The  Vfeshinston  Street  market  was  of  first  importance  to  all 
types  of  outlets  except  the  pushcart  and  wagon  hucksters.  PushcBTts 
purchased  about  the  same  volume  of'  eastern  apples  at  the  Washington 
Street  market,  the  Bronx  Produce  Terminal,  and  at  "other"  markets. 
Independent  grocers  and  meat  markets  purchased  substantial  quanti- 
ties of  apples  (eastern  and  western)  "at  own  store."  Washington 
Street  market  furnished  a  higher  percentage  of  western  apples  than 
of  eastern  apples.  "       *■•      *  *.  ' 

These  sources  of  supply  data  show  where  the  market  contacts  v;ith 
retailers  are  made.    Almost  all  retailers  select  apples  personally. 
These  markets  are  important  "links"  in  the  distributive  "chain"  and 
warrant  attention  and  sales  promotion  efforts. 

NUMBER  OF  ITEMS  HANDLED 

The  number  of  items  handled  by  retail  fruit  outlets  differed  greatly, 
ranging  from  an  average  of  6  or  7  in  the  ca.se  of  pushcart  operators 
or  hucksters  to  1,12^  in  the  case  of  chain  grocery  stores  (table  59) • 
The  number  of  items  averaged  lowest  per  outlet  in  lowest  income 
areas  except  for  pushcart  operators.    With  the  exception  of  chain 
groceries  and  pushcarts,  the  number  of  items  reported  as  handled  in 
high  income  areas  was  two  or  three  times  the  number  handled  in  low 
income  areas. 

The  number  of  fresh  fruit  and  vegetable  items  v/as  often  Iprge  enough 
to  greatly  limit  the  interest  and  attention  i:iven  to  any  one  item  by 
the  retailer.    The  number  of  fruit  and  vegetable  items  handled  per 
store  averaged  about  as  followsS     Fruit  and  vegetable  stores, 
independent  grocers,  21;  chain  grocers,  26;  meat  markets,  33;  push- 
cart operators,  6;  and  wagon  or  motor  hucksters,  7  items. 

The  large  number  of  items  handled  by  most  retailers  may  easily  cause 
them  to  overlook  the  possibility  of  profits  in  any  one  fruit.  Con- 
sequently, a  retailer  may,  at  times,  fail  to  handle  a  fruit  even 
though  it  might  be  profitable  to  do  so.     Such  retailers  need  "remind- 
ers," v;hile  others  need  only  sales  helps.    Wholesalers  and  jobbers 
can  do  some  of  this  stimulating  but  they  too  usually  hp.ve  wide  lines 
and  need  to  be  "pressured."    These  are  logical  "fields"  for  increased 
activities  by  grower  organizations. 
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Table  59*-  Relation  of  Type  of  Retail  Outlet  and  Income  Area  to 
Number  of  Items  Handled  Per  Outlet,  as  Reported  by  1,531 
Retailers,  Hew  York  City,  March  19'-l-9 


Averaf^e  number  of  items  handled  per 
retail  outlet  in  each  income  area  l/ 


Type  of 
rexaiJ.  ouoiex 

Low 
income 

'Medi\im- 

low 
income 

'Mediuia- 
^high 
inc  ome 

High 

inc  01118 

Average 
all 
area  s 

Fruit  and  vegetable  stores 

1 

39 

79 

82 

12^ 

79 

Grocery  stores: 

Independents 

326 

533 

bUO 

998 

631 

Chains 

808 

909 

1,051 

1,329 

1,12U 

Meat  markets  . 

 "  "  r'*?- 

117 

197 

16U 

258 

20!4- 

Pushcart  operators 

6 

5 

5 

5 

6 

Wagon  or  motor  hucksters 

5 

7 

r 
D 

12 

7 

!_/  For  explanation  of  income  areas,  see  footnote  2,  table  5, 
page  11 • 
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